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Company:  
ANTA Sports Products Ltd. 
 
Ticker:  
2020.HK 

 
Industry: Sportswear 
 
Stock Price: HK$55.30 
 
Market Cap: HK$ 150 billion 
 
Float: 41.6% 
 
Average Daily Volume (90-day): HK$365.0 million 
 

 
ANTA Part I: Turds in the Punchbowl 

 
 
We thought long and hard about the title of this report, which is the first in a series evidencing 
endemic fraud at ANTA.  We kept coming back to “Turds in the Punchbowl.”  ANTA is a real 
business, and in terms of operations and marketing, there’s much to be admired.  Presumably, 
this is why accomplished sportswear entrepreneur Chip Wilson recently agreed to invest in it.1  
But within all this goodness, there’s a distinctly awful truth.  Investors cannot rely upon ANTA’s 
financials.  We believe that ANTA posts industry-leading operating margins not because it’s so 
well operated; but, rather because ANTA uses numerous secretly controlled Tier 1 distributors to 
fraudulently boost its margins.   
 
We have “Smoking Gun” evidence that ANTA secretly controls a material number of its 
distributors.  In this report, we present documentary evidence that ANTA secretly controls 27 
distributors.  At least 25 of these of these appear to be Tier 1 distributors.  The total number of 
Tier 1 distributors ANTA controls could be over 40 of the approximately 46 the company has.2  
The secretly controlled distributors collectively appear to account for approximately 70% of 
ANTA brand sales. 
 
ANTA resolutely claims that its Tier 1 distributors are independent third parties.  This is a lie.  
The fact that ANTA controls its Tier 1 distributors is well-known among senior ANTA 
executives.  ANTA’s senior executives know that ANTA conceals its control of the distributors 
by using proxy owners.  However, this notion of independent distributors is such a charade that 
ANTA’s senior executives frequently refer to the distributors as “subsidiaries”.3  We believe 
ANTA controls these subsidiaries in order to manipulate its reported financials. 
 
During our research process, we first followed paper trails, such as SAIC files, credit reports, and 
online articles.  This research evidenced control of numerous Tier 1 distributors.  One of many 
examples is that for a number of years, the Supervisor of one of the largest distributors was 

                                                
1 http://www.files.services/files/394/2019/0626/20190626081501_97300901_en.pdf 
2 ANTA 2018 ESG report, p. 38 
3 “����(subsidiaries) and����” (branch companies)  
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ANTA’s Executive Director with responsibility for sales, Wu Yonghua.  Four former senior 
managers of ANTA and one former manager of a major distributor then expressly stated in 
interviews that ANTA controls the distributors.   
 
We organized this report in three sections.  In A, we explain how the fraud works.  We include 
brief excerpts of our interviews with sources to corroborate the high-level points.  In B, we show 
the extensive paper trail that demonstrates Anta’s control of 25 Tier 1 distributors and two 
smaller distributors.  C is the Appendix, which contains more evidence and larger excerpts of 
source interview transcripts. 
 
A: How the Fraud Works 
 
ANTA began as a manufacturer of sneakers for other brands.  When it wanted to become a 
domestic brand of its own, large distributors would not work with it.  ANTA had to create its 
own network of distributors and retailers.  ANTA’s controlling shareholder used his capital to 
invest in a network of distributors to give the brand traction.  The strategy worked, and ANTA 
grew.   
 
As ANTA planned for a 2007 IPO, a more nefarious strategy took hold.  ANTA insiders realized 
that they could create the illusion of independent distributors.  ANTA made a big show of 
reorganizing its distributors into purportedly independent, arms-length parties.  Rather than 
merely re-naming their companies, distributors that had used ANTA in their names actually de-
registered their entities.4  Individuals then formed new entities that did not use the ANTA name.   
 
ANTA claims that its ANTA brand distributors are arms-length parties.  The company 
accordingly insists that it has only limited visibility into its distributors’ financials because it 
does not own them.5  ANTA also recognizes revenue at the point of sale to distributors.6 
 
However, this is a charade.  In the substantial majority of cases, the owners of these distributors 
are merely proxies for ANTA Chairman Ding Shizhong.  In March 2008, a company called 
Jinjiang Yundong Business Consulting Co. Ltd. (¾ÍĖ
d	`(ÁĒ:r, “Yundong”) was 
formed.  Yundong is nominally owned by Peng Qingyun, but he is a proxy for Chairman Ding.  
Chairman Ding controls Yundong, while senior ANTA executive Wang Huayou is its General 
Manager.7  Yundong, in turn, controls many of ANTA’s Tier 1 distributors.  ANTA executives 
frequently refer to this arrangement as a “left hand-right hand relationship” (“�¨ćT¨Þ;
ð”), with ANTA the ListCo being the “right hand”, and the distributors being the “left hand” 

                                                
4 ANTA Prospectus, p. 87, “We permitted the distributors to use the Chinese characters ‘‘:{’’ (ANTA) as part of 
their corporate name to reflect the association of our distributors with us which we considered would facilitate the 
development of the new markets by such distributors in view of our brand promotion. Now that the ANTA sales 
network is established in those markets, the relevant entities have been or are in the course of being de-registered or 
have ceased operation pending liquidation and the replacement entities no longer have the Chinese characters ‘‘:{
’’ (ANTA) in their corporate name.” 
5 Conversation with ANTA investor relations 
6 ANTA 2018 Annual Report, p. 90 
7 See infra 
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(via Yundong).  Throughout the web connecting these “hands” are multiple people with the 
surnames Lin, Ding, Wu, and Peng, many of whom appear to be related. 
 
ANTA’s control over the distributors is an open secret among senior ANTA executives on the 
distribution side of the business.  Senior ANTA managers commonly refer to the purportedly 
independent distributors as “subsidiaries” (“v:r” and “@:r”).  The subsidiary distributors, 
we understand, account for at least 70% – and possibly as much as 80% – of ANTA brand sales.   
 
The manner in which Yundong exerts control over the distributors is through their human 
resource and finance departments.  Yundong hires the HR and finance personnel.  We understand 
from one source that ANTA – either through Yundong or directly – pays the distributors’ finance 
department personnel.  By controlling human resources, according to a former ANTA executive, 
ANTA can control the hiring of staff.8  By controlling the distributors’ finance departments, 
ANTA can fraudulently manipulate the financial statements of the ListCo. 
 
The purpose of controlling the distributors, we believe, is to fraudulently inflate ANTA’s 
reported revenues and/or decrease its reported expenses.  ANTA’s operating margins have long 
outperformed those of its Chinese comps.9  We firmly believe that this apparent margin 
superiority is due to fraudulent manipulation of ANTA’s financials through the relationships 
with the distributors.  In other words, ANTA’s margin outperformance is not real in our view.   
 
We spoke with four former senior ANTA managers involved in distribution, and one former 
senior manager of a large distributor, Guangzhou Anda Trade Development Co. (���yox
¼.�ÁĒ:r).  We refer to these sources as Messrs. A, B, C, D, and E.  They were 
unanimous in confirming that ANTA controls the distributors.  The following are excerpts of 
these conversations (there are lengthier excerpts with more detail in Appendix B.) 
 
Mr. A (former senior ANTA executive): 
 
�� / Q û�Þ«�d½?�¡�^ę� What does it mean to have your own 

distributor? 
A�X / 
Mr. A 

#�iČ�:rČ�@6dÁ³C

�ß
�

They [Chairman Ding Shizhong and Wu 
Yonghua] have a controlling stake in those 
companies, in those distributors.  

�� / Q ³C�ß?�¡�ę� Okay what does “controlling stake” mean? 

A�X / 
Mr. A 

#�­0�3�:r
���+

^ę�½#�n3�:r@:r¤
v:r
�

They have invested in this company. How 
to say?  That is, they call these companies 
“subsidiaries” or “branch companies”.  

… 
                                                
8 Conversation with former executive Mr. A 
9 Compared to Xtep, Li Ning, and Yue Yuen. 
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A7Û / 
Mr. A 




xiv:rÞ!��Á¿n

Þ³C�
3��+^
v:rÁ
��!,�7½yĈē
4Þ!


��½!� ÙĘ��½-	 

ÙĘÀĐÿÞÞĘyĈē
�� 

Ù_ė�ÁÀ�'*�
�

…It [ANTA] has the final say on the 
human, on the subsidiaries and also final 
say on, I think the HR to how to say this. 
Three positions in the subsidiary have to be 
picked by the Anta group. One is the HR 
manager and one is the finance manager 
and that is really important to the Anta 
group, and also they can be, they have the 
final say also on the general manager and 
also the top management. 

�� / Q DbW13
�� 
�

The general manager and what was the 
other one? 

A7Û / 
Mr. A�

½ÞĘ2ÁE� ÙĘ,.�$�

��5� 

Yes, also the deputy general manager for 
overseeing the order outlet.  

 
 
Mr. B (former senior ANTA executive): 
 
������� }��í@:rĘ3��ÙĀę� [You said] “The customer is also a branch 

company”. How should this be understood? 
� �X���

������
Éq+£�©´BÞK�µ
Ę
xi �	 �@:r�í �	 @5

�
�

For example, the one I just brought up, 
Nanjing Handong, it’s one among the 51 

customers. Like this. 

������� }�Þ'½v:r2½ 6d

^ę�)½��ÙĀę�

Are those customers subsidiaries or 
distributors? How should we understand 

them? 
� �X���

������
��½ 6dĘ�ië�½xÞ
@:r
�

Back then they were distributors and now 
they are equivalent to subsidiaries.  

������� bĘ��½ 6dĘ�ië�½
@:r��

Oh, previously they were distributors and 
now they are equivalent to subsidiaries?  

� �X���

������
3ďĕiîÙ�Ã+
3ďĕõ

�iÉ½�� >£��ÓÇ


OÃ½ 6d1��@:r%

ZĘ 6dö{2Á�č@É

1
+½ 6din�Ę�či

n�ĘòÄ3in�ĘÉ1£½
�ÓÇÞ
�

That is from management control 
perspective. From a shareholding 

perspective, I am not sure. Because they 
were distributors before and after they 

became subs, the original owners should 
still have some shares, as to the exact 
shareholding ratio how much is the 

distributors, how much is the headquarters, 
how much is the boss, I’m not very clear.  
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������� 9h �	 �}�Ď½3�Þ >ę

2½oč@½3ç >ę�

So, of the total 51 customers in the whole 
country, they are all like this or the 

majority is like this?  
� �X���

������
oč@½�čá²îÙÞ��@

:r�/ÞĘ�č@½3ç�Þ

��$Ùd�/Þ
�

The majority of them are directly managed 
by the headquarters, and in nature are 

subsidiaries. The minority is this kind of 
purely independent distributor.  

 
 

Mr. C (former ANTA senior executive): 
 
�� / Q 0lp�Ó�eę� Do you know Peng Qingyun [the Owner of 

Yundong]? 
C7Û / 
Mr. C 

½Þ
#½su�
��	��
� Yes, I do. He’s in charge of [ANTA brand] 
Sprandi. [Peng’s brother, Peng Qingqi (�
Ó�, is shown in SAIC filings to be the 
Legal Representative of Sprandi (China) 
and Xiamen Sprandi] 

�� / Q Å�Ji£�ē7½��OÞę� How about Lin Sankuang in the Group? 
[Lin Sankuang is a key proxy we discuss in 
this report.] 

C7Û / 
Mr. C 

#½,1�Þý�Ę#su�K

@:r
�

He is the cousin of [Chairman] Ding 
Shizhong, He is in charge of the Yunnan 
subsidiary. 

�� / Q �ÁnÅ<J�� How about Lin Xiaokuang? 
C7Û / 
Mr. C 

#½��Ę#½��NÞ
� He is the younger brother of Lin Sankuang.  
He does shoes, runs a factory. 

�� / Q i�M^ę� How about Su Weiqing? 
[Su Weiqing is also a key proxy we discuss 
in this report.] 

C7Û / 
Mr. C 

I�@:ròÄ,yĈâ;Âwa
×��n��á`È��ăĘ_

ÔċÞ³CÁ;
iD½@:r

ÞòÄĘĉ&��Þ
�n@:

r^ĘRøyĈû�Á¯õĘÁ

ÞÚü½³õÞĘĂå�@:

rĘ��@:rĘĂI�@:r

^ĘiD#�½òÄ
 

Yes, the boss of the Beijing subsidiary [Mr. 
Su]. I can share with you why the ANTA, 
the ANTA brand compared to the Lining 
brand, why has it been is going up all these 
years – it’s very much related to ANTA’s 
channels. Mr. Su is the boss of the Beijing 
Sub, he is worth over RMB 100 million. 
ANTA has stakes in a lot of subs, some 
even controlling stakes such as the Fujian 
sub and Guangdong sub. As for the Beijing 
subsidiary, Su is the boss. 

�� / Q �Þ¡���@:r�rÞ½�

�yoę�

The Guangzhou subsidiary you mentioned, 
do you mean Guangzhou Anda?  
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C7Û / 
Mr. C 

;� Yes. 

�� / Q ��@:r½ÅTÊ¯õÞ[ę� The Guangzhou subsidiary’s shareholder is 
Lin Aimin?  

C7Û / 
Mr. C 

½
� Yes. 

�� / Q 0%&�Ó�eę� Do you know Peng Qingyun [the Owner of 
Yundong]? 

C�X / 
Mr. C 

½Þ
#½,.����
�	
� Yes, I do. He’s in charge of [ANTA brand] 
Sprandi. [Peng’s brother, Peng Qingqi (B
S , is shown in SAIC filings to be the 
Legal Representative of Sprandi (China) 
and Xiamen Sprandi] 

�� / Q Å��i£�ē
½���Þę� How about Lin Sankuang in the Group? 
[Lin Sankuang is a key proxy we discuss in 
this report.] 

C�X / 
Mr. C 

#½,1�Þý�Ę#,.�K
@:r
�

He is the cousin of [Chairman] Ding 
Shizhong, He is in charge of the Yunnan 
subsidiary. 

�� / Q 2ÁnÅ���� How about Lin Xiaokuang? 

C�X / 
Mr. C 

#½��Ę#½��NÞ
� He is the younger brother of Lin Sankuang.  
He does shoes, runs a factory. 

�� / Q "�M^ę� How about Su Weiqing? 
[Su Weiqing is also a key proxy we discuss 
in this report.] 

C�X / 
Mr. C 

I�@:ròÄ�yĈâ�Âwa

×3�n��á�È��ăĘ_

ÔċÞ³CÁ;
"�½@:r

ÞòÄĘĉ&��Þ
�n@:
r^ĘRøyĈû�Á¯õĘÁ

ÞÚü½³õÞĘĂå�@:

rĘ��@:rĘĂI�@:r

^Ę"�#�½òÄ
�

Yes, the boss of the Beijing subsidiary [Mr. 
Su]. I can share with you why the ANTA, 
the ANTA brand compared to the Lining 
brand, why has it been is going up all these 
years – it’s very much related to ANTA’s 
channels. Mr. Su is the boss of the Beijing 
Sub, he is worth over RMB 100 million. 
ANTA has stakes in a lot of subs, some 
even controlling stakes such as the Fujian 
sub and Guangdong sub. As for the Beijing 
subsidiary, Su is the boss. 

�� / Q �Þ¡���@:r�+Þ½�
�yoę�

The Guangzhou subsidiary you mentioned, 
do you mean Guangzhou Anda?  

C�X / 
Mr. C 

�� Yes. 

�� / Q ��@:r½Å�Ê¯õÞ[ę� The Guangzhou subsidiary’s shareholder is 
Lin Aimin?  
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C�X / 
Mr. C 

½
� Yes. 

 
 
Mr. D (former ANTA senior executive): 
 
D7Û / 
Mr. D 

ÖZ^Ę,1�7ÛÀº½ch

�a×5$�ĘÖZj�OrÞ

_ñZ^Ę#);Vib�d�

çV/(*%4�Þ¸�Ãª¯

b�dPiÆ��j\®�Û

¡
ô��b�d^ĘĊ~z¢

!0_ÔċÞ�oĘ�Ĕ�¢d

Þi�jê`�ùćĘz¢�Û

¡Þ®�Ę§%Á�ď-p�¹

ÐFúÞ�²_;ðĘ§%a×

:r;b�d�ç�²_³C)

¿�ĘÖZi��ÞI3Ę�I
½Âw:r7��Ę¾Í��'


��d¯AßÀoH[Ę5�

�ìÝĘ¬��Jv:rÞaæ

?��:rĘ½��:r5m

ÞĘ§%itE�)¿pãĘÉ

q�v«?P�Ę�R%äl¶

8Ę�OR%j�¿n¿�Þ¶

8ĘXIb�dÞyÜ½�Üi

��:r.ð=ÞĘ£�?�y

ÜĘnj��¶8Ę§%ntE

č@)¿pÞ
�

And thenGFat the beginning Mr. Ding 
Shizhong was working as a sub-contractor 
[OEM] for international brands, and then 
after he was able to accumulate his original 
[capital]: he could then lend money to 
these distributors and partners to support 
these dealers/distributors to expand their 
business.  By developing personnel and 
building the channels, these distributors 
very successfully established a foothold in 
local markets and expanded the business.  
So this history cannot be separated from 
these connections, so this kind of 
connection and control between the brand 
and the distributors is very strong, and later 
when they went public, at the time, Li Ning 
also was going public. The Jinjiang 
companies came up with a strategy to 
separate out these semi-subsidiaries from 
the ListCo, so they would be outside of the 
ListCo, and let the companies’ profits look 
more attractive.  For example, when they 
ship product they can book revenue, in this 
way they could more quickly generate 
more revenue, at the same time the 
distributors’ costs would not have to be 
inside the ListCo’s system.  So, they 
reduced expense and accelerated income, 
so their financials were all much better 
looking. 

 
 
Mr. E (former senior executive from major distributor Guangzhou Anda): 
 
�� / Q Č�yo½yĈ	;��� �

���
�E)�)@�$#
�EF

So [Guangzhou] Anda is one branch 
company established by ANTA in 
Guangzhou? Is that how to understand it? 

E7Û / 
Mr. E 

Á�Õ�OÞ�w[Ę�z9

½Ęg�òÄ½�XÞ!
�

Kind of, but not entirely, because the owner 
is a different person. 
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�� / Q +½òÄ�½yĈ°ÑÞ�½�
Oę�

But the owner is appointed by ANTA or 
something different? 

E7Û / 
Mr. E 

6Ę½ADčîÞ
� It’s being managed by the headquarters. 

�� / Q ADčîę� Managed by the headquarters? 

E7Û / 
Mr. E 

;Ę�<½t%�8
t%!0

½Øé?ÃADč
��zĎ½

Dč.Þ
�

Yes, particularly the finance department. The 
finance department is separated from the rest 
and managed by the headquarters, actually 
the salaries of the finance department are 
paid by the headquarters.  

�� / Q bĘČ0�t%½��yĈĘA
DčÞę�

Oh, so your finance department was 
managed by the headquarters? 

E7Û / 
Mr. E 

½Þ �Aē7Dčá²îÞ� Yes, managed directly by the group’s 
headquarters. 

 
 
Jinjiang Yundong Business Consulting Co. Ltd.  

 
Yundong is an arm of the ListCo, which is shown by the senior roles played in Yundong by two 
ANTA managers, Li Dan and Wang Huayou.  Yundong’s Supervisor is Li Dan (r�), and she 
appears to have been so since establishment in March 2008.10  Ms. Li is presently the Legal 
Representative of nine Fila branches (11 additional branches for which she had been the Legal 
Representative have been de-registered).   
 

                                                
10 SAIC filings show no change of supervisor since inception. 
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Yundong’s General Manager is Wang Huayou (a&)), who was listed in ANTA’s prospectus 
as a senior company manager.11  Similar to Li Dan, Wang Huayou has been the Legal 
Representative of 82 FILA stores, 39 of which were de-registered.   
 
As shown below, Yundong is located in ANTA’s Jinjiang industrial park, and its recruiter uses 
an anta.cn email address. 
 

                                                
11 ANTA 2007 prospectus, p. 128. 
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Peng Qingyun, who along with his brother, Peng Qingqi, are detailed extensively infra, is the 
owner of Yundong. 
 

 
B: Secretly Controlled Distributors 
 
We have Smoking Gun evidence that ANTA secretly controls a significant portion of its Tier 1 
distributors.  The following shows a paper trail evidencing the network that controls 27 
distributors, at least 25 of which appear to be Tier 1.  Based on our source interviews, we believe 
the actual number of secretly controlled distributers is at least 70% of ANTA Tier 1 distributors, 
which is approximately 46.12   
 
Beijing Jiyuan %�.�c93|npT}�,  
Zhengzhou Anfa v?8*�ib/T}�, 
Jinan Ruili  Z'z?�ib/T}�, 

                                                
12 ANTA 2018 ESG Report, p. 38. 
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Hangzhou Jianchi V?���ib/T}�, 
Shenzhen Kuayu \4@q5�ib/T}�, 
Guangzhou Anda A?@8Snp*=T}�, 
Guangzhou Zongrui A?@fz�ib/T}�, 
Kunming Anzhi nR8F�ib/T}�, 
Shanghai Sijie �[diH-�ib/T}�, 
Hunan Aiyundong ^'`t$�ib/T}�, 
Taiyuan Yihui 7(�s1nT}�, 
Guangxi Anlian Ak8g�ib/T}�, 
Chongqing Chishang  xB�<�ib/T}�, 
Quanzhou Binhui Y?PsnpT}�, 
Shenyang Jiyuan X{.�c9JoMhT}�, 
Inner Mongolia Handong �j+N$1nT}�,� 
Guiyang Ankai  m{8 �ib/npT}�,� 
Shanghai Anchi �[8��ib/T}�, 
Sichuan Anda 2>8S�ib/T}�,  
Nanjing Xinyuedong '�Wp$�ib/T}�, 
Jinan Anchuang /��
�:+C
� 
Wenzhou Jingying 0�47�6�61�+C
� 
Nanjing Handong ��%��:+C
� 
Jilin Kangyu  �,3�9:(+C
� 
Lanzhou Wanshenghbao    ����2��61�+C
� 

 
 
According to the credit reports we received for these entities, their 2017 COGS accounted for 
approximately RMB 5.5 billion, or roughly one-third of ANTA’s total reported revenue.  These 
distributors’ credit reports generally show gross margins of only 7% to 8%, and net margins that 
are close to zero.  (See below for a table of credit reports of 23 of the distributors’ summary 
financials.)  The low gross and net profit margins the distributors show support our view that 
ANTA is using its control of those distributors to fraudulently inflate its reported profits. 
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We would expect truly independent Tier 1 distributors’ gross margins to approximate 30% to 
35%, which is based on information provided in the interviews with Messrs. A and C.  We pulled 
the annual reports of the two largest sports shoes and apparel distributors in China, Belle, which 
has a sport segment that is doing retail only and Pousheng, which has 60% self-operated stores 
and 40% franchise stores.  We also obtained the credit reports of their representative distributors, 
and their gross profit margins roughly match our expectation. 
 
 

 2016 
GPM  

2017 
GPM 

Pousheng (3813 HK) 36% 35% 
|àċW(I�)npT}�, (PRC) Sub 31% 30% 
   
Belle Sport Segment (1880 HK) 45% 44% 
Òk�Ć.÷ÜaÁĒ:r (PRC) Sub 38% 41% 

 
 
Guangzhou Anda Trade Development Co. Ltd.13  
 
“GZ Anda” was disclosed as ANTA’s largest customer in 2006 and 2007,14 and we believe it 
continues to be one of ANTA’s most important distributors.  ANTA claimed that as of December 
17, 2012, GZ Anda ceased to be a Connected Person (under Hong Kong Listing Rules) because 

                                                
13 A?@8Snp*=T}�, 
14 ANTA 2007 prospectus, p. 88; 2007 Annual Report, pp. 81, 92-93. 
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“the shareholding structure of Guangzhou Anda was changed”.15  The truth is that ANTA 
controls GZ Anda to this day. 
 
Wu Yonghua 
 
ANTA’s Mr. Wu Yonghua was Supervisor of GZ Anda through July 2017.  Wu Yonghua is one 
of Chairman Ding’s trusted generals.  In the 2012 Annual Report, Mr. Wu’s biography read “Mr. 
Wu Yonghua, aged 41, is the Executive Director and the Executive Vice President of the 
Company.  He is primarily responsible for the Group’s sales and marketing management.  He 
joined the Group in October 2003 and has over 10 years of experience in sales and marketing in 
China.”16  According to Mr. C, Wu Yonghua is responsible for ensuring that subsidiary 
distributors’ retailers perform.   
 
Controlling the Supervisor role is an effective way to ensure ANTA maintains control because 
PRC law gives the Supervisor the ability to inspect the company’s finances, recommend senior 
managers and directors be dismissed, and propose shareholder meetings.  The Supervisor reduces 
the risk of the company’s Legal Representative going rogue.17  Aside from the fact that having 
an ANTA senior manager as a Supervisor also likely made GZ Anda a Connected Person under 
Hong Kong Listing Rules (see below), the Supervisor is an effective, yet stealthy, means for 
ANTA to ensure de facto control of one of its key distributors. 
 

 
 

                                                
15 ANTA 2012 AR, p. 62. 
16 ANTA 2012 AR, p. 70 
17 See https://www.china-briefing.com/news/roles-and-responsibilities-of-the-china-legal-representative/  

Page 14 of 92



 

 
 
Lin Aimin 
 
Since July 2017, Ms. Lin Aimin has been GZ Anda’s Legal Representative.  She is the wife of 
Wu Yonghua’s cousin, Wu Wenhou.18  Wu Wenhou was also one of GZ Anda’s original 
shareholders and a trusted longtime employee at the Ding families’ Anta (Fujian) Shoes Industry 
Co. Guangzhou Branch.19   
 
Ding Qingliang 
 
Chairman Ding’s brother-in-law, Ding Qingliang, has owned at least 25% of GZ Anda’s 
registered capital since its 2005 inception.20   Ding Qingliang was also the General Manager of 

                                                
18 PRC Hukou records establish the marital relationship.  ANTA’s 2007 prospectus, p.87 discloses that Wu Wenhou 
is Wu Yonghua’s cousin. 
19 He has been employed since 2002. 
20 The 25 February 2010 Announcement of Continuing Connected Transactions reads “Guangzhou Anda is a limited 
liability company incorporated in the PRC and is owned as to 35.0% by Mr. Chen Dinglong, 32.5% by Mr. Ding 
Qingliang and 32.5% by Ms. Lin Lisui. Mr. Ding Qingliang is the brother-in-law of Mr. Ding, an executive Director, 
and Guangzhou Anda is a connected person of the Company under Rule 14A.11(4)(c) of the Listing Rules.”  
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GZ Anda.21  In fact, his shareholdings remained constant until 2017, when his ownership 
actually increased to 41.25%.  Ding Qingliang remained the General Manager through 2017, and 
today continues to own 41.25% of the entity.  (As discussed below, the current General Manager, 
Ms. Lin Aimin, is obviously another ANTA loyalist.) 
 
Interestingly, ANTA’s 2007 prospectus purported to disclose Ding Qingliang’s employment 
history prior to establishing GZ Anda.  The problem is this disclosure was misleading (or even 
an outright lie).  It stated that he had been deputy manager of an unnamed Jinjiang footwear 
manufacturer prior to establishing GZ Anda.22  The record below shows Ding Qingliang was a 
manager in ANTA (China) Ltd.’s marketing department through 2006.  As such, in mid-2005, 
when GZ Anda was established, Ding Qingliang was still an employee of ANTA (China).    
 

 
 
 

 
Zheng Jiayuan 
 

                                                
(http://www.files.services/files/394/2010/0225/20100225222500_30363599_en.pdf)  The SAIC file confirms this 
information. 
21 SAIC filings show Mr. Ding was General Manager from inception to present. 
22 ANTA prospectus, p.88 
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The prospectus contained another lie about one of the GZ Anda shareholders, Mr. Zheng 
Jiayuan:23 
 

 
 
However, in the SAIC hardcopy, on the one child policy form, it clearly states that Mr. Zheng 
Jiayuan, was then an employee of Anta (China), dated as of December 20, 2006:24 

 

                                                
23 ANTA 2007 prospectus, p. 87. 
24 Along with his wife. 
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This is also confirmed by the following article published in March 2006, which indicates that 
Mr. Zheng Jiayuan was the head of ANTA’s Factory Number 2, and had then been working for 
10 years:25  
 

                                                
25 http://learning.sohu.com/20060306/n242112127.shtml 
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The Quanzhou provident fund participants and employers list also confirms his employment with 
ANTA.  Mr. Zheng Jiayuan is shown to be an employee of Anta (China), with the status of 
suspension, which means he is not paid by Anta (China) anymore.26 
 

 
 
 
The numerous changes in GZ Anda’s registered capital are below: 
 

 
 
 
Other Evidence 
 
GZ Anda’s SAIC file contains further evidence of ANTA’s control.  GZ Anda furnished an 
anta.cn email to SAIC for the person designated as the official contact person for SAIC matters.  
                                                
26 http://qzgjj.quanzhou.gov.cn/Content/BackStage/UpFile/file/20180830/20180830170914_3974.xls  
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GZ Anda also gives an anta.cn email address for the person responsible for financial reporting.  
These two email addresses appear to have been updated in 2016. 
 
In July of 2016, GZ Anda updated its SAIC registration information to include the personal 
information for the contact responsible for filing financial information, Ms. Li Fengjuan, Â"u.  
Ms. Li lists an anta.cn email address together with the GZ Anda telephone number.  
 

 
 
This is consistent with what Messrs. A and E said about the finance department of GZ Anda 
being controlled by “headquarters”.  
 
As shown on the SAIC registration page below, companies must communicate sensitive and confidential 
information to SAIC. 
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https://www.sgs.gov.cn/shaic/nianjian/annl_process.htm 

If a distributor were truly arms-length, it would seem unusual to enter a supplier’s contact 
information in lieu of one’s own.  In contrast to GZ Anda, Jiangsu Zhonghe, which we believe is 
a truly independent distributor, uses its own email server in its SAIC filings 
(zhonghe@jszhe.com).  
 
 
Shenzhen Kuayu Sporting Goods Co. Ltd.27  
 
When ANTA disclosed GZ Anda as a Connected Person, there was an obligation to obtain 
ANTA shareholder consent for the multi-year Sportswear Sales Agreement with GZ Anda.28  
Presumably this heightened scrutiny would make it harder to defraud investors.  ANTA stated in 
its prospectus that it intended to engage new distributors in GZ Anda’s territory, with the 
implication being so that it could avoid exceeding certain regulatory thresholds.29   
 
One of the new distributors that ANTA engaged was “SZ Kuayu”.30  This too is a secretly 
controlled Tier 1 distributor.  We understand from an interviewed source that it has grown to 
operate approximately 200 stores.  Its credit reports show revenue similar to that of GZ Anda.   
 
SZ Kuayu was established in April of 2007 by Lin Aihui, Å̀ s, and Ding Mingqin, ,»y.  
Each have held 50% since the establishment of the company.  Lin Aihui is SZ Kuayu’s General 

                                                
27 \4@q5�ib/T}�, 
28 See http://www.files.services/files/394/2010/0225/20100225222500_30363599_en.pdf  
29 ANTA 2007 prospectus, p. 124. 
30 SAIC filings 
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Manager and Legal Representative.  However, he has been identified in media as the general 
manager of ANTA’s Haikou, Hainan branch.31   
 

 

 
 

“Lin Aihui, the General Manager of the Haikou Branch of ANTA Sports told the  
Phoenix TV Network of Hainan that ANTA advocates sports and healthy living…” 

 
An investigator we sent to Shenzhen Kuayu’s registered address received confirmation that 
ANTA controls SZ Kuayu and other Guangdong distributors, and that each is a subsidiary of 
ANTA.  Note that the SZ Kuayu representative maintained the charade until the investigator 
delivered a canny cover story. 
 

                                                
31 https://share.iclient.ifeng.com/shareNews?aid=cmpp_088800005963994 
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Investigator:  Is this the Shenzhen Kuayu Sporting Good Company? You do ANTA’s 
brands right?  If we would like to become a franchisee is that alright? 
 
SZKY:  We don’t do franchises. 
 
Investigator:  How about as an agent? 
 
SZKY:   We don’t. 
 
Investigator:  So you are like… like… 
 
SZKY:  We are self-operated.  (�#) 
 
Investigator:  So you are self-operated, not an agent? 
 
SZKY:  Right 
 
Investigator:  Oh. I was thinking…. Shunfeng, or Fengshun they said that I could do it as 
an agent. 
 
SZKY:  at Fengshun? 
 
Investigator:  Meizhou 
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SZKY:  Mmm, that does not involve us, we are a Shenzhen company 
 
Investigator:  Oh, so you’re Shenzhen.  If we wanted to … if we wanted to open a store 
there who should we contact? 
 
SZKY:   There is a company there. 
 
Investigator:  There is one there.  It’s in Meizhou?  Because as I know, here the territory 
you are managing is quite large, so I thought I should come and talk to you. 
 
SZKY:  Meizhou is part of the Guangzhou territory. 
 
Investigator:  So you all are just self-operated stores you don’t do any franchising. 
 
SZKY:  It’s all self-operated, no franchises. 
 
Investigator:  Because I have a friend, his name is Li Kun, isn’t he part of your company? 
 
SZKY:  Ah (Yes)  
 
Investigator:  I see. 
 
SZKY:  Meizhou, franchisees, the company has bought back all of the franchises.  Before 
there were franchises, but over the last 2 – 3 years they have all been slowly bought back.   
 
Investigator:  So all of these are run by ANTA itself. 
 
SZKY: (Overlapping) Yes, all self-operated.  
 
Investigator:  Oh, in that case you also like a branch of ANTA? 

 
SZKY:  A subsidiary.   
 
Investigator:  A subsidiary. 
 
SZKY:  Yes. 

 
 
Guangzhou Zongrui Sporting Goods Co. Ltd.32 
 
Guangzhou Zongrui is most interesting because of the additional evidence it provides that ANTA 
controls many Tier 1 distributors.  We accessed its website (http://gzzongrui.com) using the 
Wayback Machine, and picking a 2018 date at random (March 14), we landed on what appeared 
to be a corporate intranet landing page: 
 
                                                
32 A?@fz�ib/T}�, 
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Clicking on the link http://gzzongrui.com/ANTA brought us to a menu that included “Office 
Email Addresses”.33   
 

 
 
When we clicked on that link, it downloaded a .csv file named andaoffice20151225.csv.34  It is 
noteworthy that the file name references Anda.  The file contains 488 email addresses, all of 
which use the ANTA.cn domain.  The addresses include functions and people at ANTA, as well 
as at Anda and Zongrui.  There is also what appears to be a webmail portal for Yundong email 
addresses.  The fact that a purportedly independent distributor would have a single file of ANTA 
email addresses, commingling people supposedly independent from ANTA with people working 

                                                
33 “ :~ ïjl“ 
34 Note that the link to the file now appears broken.  We last accessed it in March 2019. 
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at ANTA, is just another sign that there is no separation.  When coupling that with the apparent 
access to the Yundong email system, the notion of separation becomes farcical.   
 

 
 
The file commingles various ANTA corporate administrative email addresses, such as for HR, 
Customer Service, and Finance: 
 
�?o_�E	 gzhr@ANTA.cn	

:I�w� KHEB@ANTA.cn	

:I�w~0OK� KHEB-LSZC@ANTA.cn	

:I�w� KHSB@ANTA.cn	

:I�w1/� sanbusp@ANTA.cn	

:I��w� khsyb@ANTA.cn	

:I��w~0OK� khsyb-lszc@ANTA.cn	

:I,w� KHYB@ANTA.cn	

A?l#w� gzcwb@ANTA.cn	
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l#w� andacw@ANTA.cn	

l#�E� CWZX@ANTA.cn	

 
The list also contains GZ Anda address book information, which reinforces that these distributors 
are part of a network of Anta proxies.  (Anda purportedly established Zongrui.). Wu Wenhou, 
who is the cousin of ANTA senior executive and trusted general Wu Yonghua, is on the list.  
Guangzhou Anda’s two SAIC contact persons during 2015-2017, Tan Xiuli and Lu Shuzhen, are 
also on the list.   
 
The list leads to other people at other (purportedly independent) distributors, which further 
shows the reach of the network of proxies.  Another Lin – Lin Aiguo – is on the list.  According 
to ANTA’s prospectus, Lin Aiguo and Chairman Ding’s brother-in-law, Ding Qingliang, own 
purportedly independent distributor Zhengzhou Anfa.35  Messrs. A, B, and D each confirmed that 
Zhengzhou Anfa is a “subsidiary”.  (Our research has uncovered three individuals at distributors 
whose names are Lin Ai…, which likely means they are blood relations.) 
 
The Zongrui portal appears to have a login for the Yundong email system. 
 

 
 
Clicking on this leads to a webmail portal, which we suspect is for Yundong – we urge regulators 
to move quickly to obtain email and data from this server: 
 

                                                
35 ANTA 2007 prospectus, pp. 88-89. 
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Beijing Jiyuan Shengbao International Trading Co. Ltd.36 
 
“BJ Jiyuan” is one of ANTA’s largest distributors.  In 2017, it recorded COGS�of RMB 576.6 
million, which equates to approximately 3.45% of the ListCo’s sales.37  
 
Messrs. A, C, and D stated that ANTA controls BJ Jiyuan.  In the prospectus, ANTA states that 
both Mr. Su Weiqing and Ms. Wang Shuying were “Independent Third Parties” and that “save 
for being the shareholders of our current and past distributors, … Mr. Su Weiqing [and] Ms. 
Wang Shuying have no relationship with our Group, our Directors or senior management, our 
shareholders or their respective associates”.38,39  This statement is another lie.   
 
The relationships between Su Weiqing and Wang Shuying on one hand, and ANTA insiders on 
the other pre-dated BJ Jiyuan.  Mr. Su Weiqing is the head of the Ding families’ ANTA (Fujian) 
Shoes Industry Beijing Branch sales office, a private company outside of the ListCo’s structure.  

                                                
36 I�WSà|h�x¼ÁĒ:r 
37 Despite its large revenues, in recent years, the company has reported losses in its Credit Reports.  The 2017 
operating loss ( A ) was -4.0 million and the 2016 operating loss was -4.6 million.  
38 ANTA Prospectus, p. 86 
39 ANTA Prospectus, p. 19, the term Independent Third Party was defined in the Prospectus as “an individual or a 
company who or which is not connected with (within the meaning of the Listing Rules) any Director, chief 
executive or substantial shareholder (within the meaning of the Listing Rules) of our Company, its subsidiaries or 
any of their respective associates.” 
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See also Appendix B, ANTA (Fujian) Shoes Industry.  The other appointed members of the 
private Ding family ANTA (Fujian) Shoes Industry sales offices are family members, ANTA 
company “veterans”, or both. 

 
 
According to the publicly available information in Beijing’s online enterprise credit information 
system, no changes to the sales representative office have been made since March 2009.   
 
Second, in a 2003 news article covering a joint press conference held by Sohu and ANTA to 
launch the “ANTA 100 Person Cheering Group Mission to Athens” for the 2004 Athens 
Olympics, Mr. Su Weiqing was identified in a photograph as the General Manager of ANTA 
(China) Company Limited’s Beijing Branch.40,41  (Also see the 2018 article referenced on p. 31.) 

                                                
40 http://sports.sohu.com/2003/11/20/41/news215834172.shtml 
41 For additional background on the “ANTA 100 Person Cheering Group Mission to Athens” campaign: 
http://sports.sohu.com/2003/11/19/38/news215793889.shtml 
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Translation: “On November 20, 2003, Beijing, the leading domestic new media, communications, e-

commerce and mobile value-added services company Sohu (NASDAQ: SOHU) and the country's leading 
sports brand, ANTA (China) Co., Ltd., held a grand press conference.  The two sides solemnly announced 
their cooperation to launch the ANTA Sohu Sports Channel and the " ANTA 100 Person Cheering Group 

Mission to Athens" activities. The photo is of Mr. Su Weiqing, Manager of ANTA (China) Co., Ltd. 
Beijing Branch attending the conference.” 

 
 

ANTA (China) is a wholly owned subsidiary of the ListCo.42  As such, Mr. Su Weiqing had been 
and continued to work both for the Ding families as their ANTA (Fujian) Shoes Industry Beijing 
Branch sales office representative and as an employee at their future ListCo’s subsidiary, ANTA 
(China) Co., Ltd.   
 
The original statement made in the prospectus that “save for their role as distributors… Mr. Su 
Weiqing or Ms. Wang Shuying having no relationship with our Group, our Directors or senior 
management, our shareholders or their respective associates aside from being a distributor” is 
clearly contradicted by representations to the media and the information in the SAIC files. 43 
 

                                                
42 ANTA Prospectus, p. 15 
43 ANTA Prospectus, p. 87 
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Additionally, when BJ Jiyuan Shengbao was established, there were two founding shareholders: 
Mr. Su Weiqing i�,, with 52% ownership, and Mr. Lin Sankuang N�J, with 48% 
ownership.  Mr. Lin Sankuang was also appointed the original legal representative.  In the course 
of our investigation, we frequently encountered Mr. Lin Sankuang’s name associated with a 
variety of ANTA controlled distributors, and were subsequently informed that he is a cousin (8
!) of the Chairman.44  This and other supporting evidence will be provided further below. 
 
Just three months after its establishment, on December 11, 2006, Lin Sankuang transferred all of 
his shares in BJ Jiyuan Shengbao to Su Weiqing, making Mr. Su Weiqing the 100% owner.  Mr. 
Lin Sankuang would return as a small shareholder in 2016 and in late 2018 increased his stake to 
25%.  By the end of 2018, he and another shareholder, Ding Lianhe �f1, held a majority 
stake in BJ Jiyuan Shengbao.45 
 

 
 
 
After ANTA went public, the continuing “independence” of BJ Jiyuan Shengbao from the 
ListCo was periodically undermined by the ListCo itself, as well as by the involvement of its 
apparent associates, such as Li Yuxiong, Lin Sankuang, and Ding Lianhe. 
 

                                                
44 Interview with former senior manager, Mr. C 
45 Ding Lianhe also holds an interest in various distributors: 95% in Guangxi Anlian, �þy .÷Üa where he 
is the Exec. Director and Legal Representative; a 75% stake with Lin Xiaokuang (Lin Sankuang’s brother) in Xian 
Wuwei Sports Co. þy]t.÷Üa where he is the supervisor; and some newer and apparently smaller 
operations. 
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Over the next few years, BJ Jiyuan made several structure changes and increased its registered 
capital incrementally from RMB five million in 2006 to RMB 40 million in 2014.  Several of 
these changes were significant.   
 
The first was in April 2011, when Li Yuxiong was appointed as the CEO / General Manager of 
BJ Jiyuan.46  In part because of the involvement of ANTA proxies Lin Sankuan and Su Weiqing, 
we believe Li Yuxiong is in substance another manager from ANTA, and is not an independent 
party.  Further, in a 2012 news article, Li Yuxiong self-identified as the CEO / General Manager 
of the ANTA Group’s Sichuan Branch.47  At one point, he was the beneficial owner of Chengdu 
ANTA through a trust arrangement structured in a manner similar to that between Ms. Wang 
Shuying and Beijing Oriental ANTA. 48,49  (We doubt the substance of that purported trust, in 
part because Ding Shiyong was shown to be the contact person for Beijing Oriental ANTA.50) 
 

                                                
46 BJ Ji Yuan Shengbao SAIC Hardcopy ¿ 1 
47 http://news.sina.com.cn/o/2013-04-24/161226935545.shtml 
48 ANTA Prospectus, p. 84-85 
49 ANTA Prospectus, p. 86-87, According to the prospectus, Beijing ANTA Oriental Sports Goods Co. (�:{�
H�hY2L��/ (Beijing ANTA Oriental), was established in 2001 with a RMB 10 million investment made 
by Chairman Ding Shizhong and ANTA Executive Director Wang Wenmo an interest-free loan to Wang Shuying 
UR[, the wife of Mr. Su Weiqing, i�,. In the subsequent years, the loan was repaid, and in October 2006, the 
share interest in Beijing ANTA Oriental was transferred to Ms. Wang.  ANTA disclosed that in 2005, Beijing 
ANTA Oriental was its largest customer.  In January 2007, Mr. Su Weiqing closed Beijing ANTA Oriental, 
replacing it with a new company, BJ Jiyuan Shengbao.  Management explains that the reason Chengdu ANTA, 
Shenyang ANTA and Beijing ANTA Oriental were dissolved and replaced with new entities was due to their 
registration with the ANTA Chinese name.  “We permitted the distributors to use the Chinese characters ‘‘:{’’ 
(ANTA) as part of their corporate name to reflect the association of our distributors with us which we considered 
would facilitate the development of the new markets by such distributors in view of our brand promotion. Now that 
the ANTA sales network is established in those markets, the relevant entities have been or are in the course of being 
de-registered or have ceased operation pending liquidation and the replacement entities no longer have the Chinese 
characters ‘‘:{’’ (ANTA) in their corporate name. 
50 http://www.jinyuqiao.com/beijing/co/662269.htm#contact 
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Li Yuxiong leads us to other distributors that we assume are also controlled by ANTA.  He was 
the founder of Sichuan Anda and has remained its 100% owner.  Li Yuxiong, is or has been, a 
shareholder at other ANTA distribution and retailing companies, including: 
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•  90% shareholder of Chongqing Chishang Sporting Goods, A�D��61�+C

�, another ANTA distributor in Sichuan.  The other 10% is held by Lin Xiaokuang, who 
according to our interviews, is the brother of Lin Sankuang.51   

• Executive Director at Sichuan Chaoyue Sporting goods ��<=5�61�+C
�
52 
 

Because the role of a General Manager is usually to oversee day-to-day operations, given Li 
Yuxiong’s extensive business in Sichuan, he would seem an unlikely General Manager for BJ 
Jiyuan Shengbao – unless his real role is to be a proxy.  Further, as Mr. Li has no equity interest 
in BJ Jiyuan Shengbao, it would likewise appear to make little sense for him to become the 
employee of a distributor in Beijing.  Again, he seems much better suited to be a proxy than a 
true manager.  
 
The second significant structural change to BJ Jiyuan Shangbao’s shareholding occurred on 
April 1, 2016, when Lin Sankuang returned as a minority shareholder and was accompanied by 
Ding Lianhe.53  By the end of 2018, the ownership split was Su Weiqing, 48%; Ding Lianhe, 
27%; and Lin Sankuang, 25%. 
 
Among the two new shareholders, we regard Mr. Lin Sankuang as key.  He was specifically 
declared an independent third party in the ANTA Prospectus.54  One of our sources discussed Lin 
Sankuang: 
 

Investigator: How about Lin Sankuang? 
 
Mr. C. Yes I do [know him].  We worked in the same office [at the Xiamen 
Headquarters]. 
 
Investigator: What’s the function of Mr. Lin Sankuang? 
 
Mr. C. He is the cousin (k@) of Ding Shizhong.  He is in charge of the Yunnan 
subsidiary.  

 
We believe that this statement is accurate because in a June 2018 article about an ANTA team 
building exercise led by Chairman Ding Shizhong, Lin Sankuang was identified as the CEO/ GM 
of ANTA Kunming.55  His association with ANTA Kunming corroborates one part of the senior 
former manager’s statement.   
 

                                                
51 Electronic SAIC files for Chongqing ChishangĐ �.÷ÜaÁĒ:r 
52 Electronic SAIC files for Sichuan Chaoyue f�Ąąó.÷ÜaÁĒ:r 
53 BJ Ji Yuan Shengbao SAIC Hardcopy ¿ 2 
54 ANTA Prospectus, p. 85 
55 https://mp.weixin.qq.com/s/fCOOSaTAVT3C5ftB5Tl2Rg  
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“Coming from distant Harvard for training and then to an expedition in the Gobi, the intensive 
‘executive training for executives’ immersed the executive teams of all of the brands under the 
ANTA Group in the theme of ‘a new decade of entrepreneurship’, thinking and exploring how to 
return to the source and the heart.”56 
 

 
 

                                                
56 https://mp.weixin.qq.com/s/fCOOSaTAVT3C5ftB5Tl2Rg 
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Lin Sankuang is and has been involved with a large number of ANTA distributors, including: 
 

• Shenyang ANTA Sports Goods -B�>�61�, a company held in trust by ANTA 
Jinjiang (90%) and Lin Sankuang (10%) – the same model as Beijing ANTA and 
Chengdu ANTA.57 

• Quanzhou Binhui .�&?:(+C
�, 20% interest and Supervisor (as of July 20, 
2016).58  Quanzhou Binhui was reported as a connected party distributor in the 
Prospectus until 2011, when the distributor was considered to no longer be a connected 
person due to a shareholding change.59 

• Nanjing Xinyuedong Sporting Goods ��'=��61�+C
� , an ANTA 
distributor in which Mr. Lin holds a 20% interest, in addition to being the Executive 
Director and its Legal Representative. 

• Jinan Anchuang /��
:(+C
�, 5% interest; also 5% held by Hong Yan Qing, 
who is another ANTA lieutenant who has participated in the shares-held-in-trust model 
with Li Yuxiong and Wu Yonghua with Chengdu ANTA.  Also, like Wu Wenhou and Su 
Weiqing, Mr. Hong is the head of an ANTA (Fujian) Shoes Industry branch.   

 
In addition to all of the overwhelming evidence of the customer-as-subsidiary relationship 
between Anta and Beijing Jiyuan Shengbao, Mr. Su’s own public statements attest to this fact. 
In a 2018 article covering a visit by the Beijing Fujian Chamber of Commerce, Mr. Su 
introduced his company and its relationship with ANTA plainly stating that Beijing Jiyuan 
Shengbao is a part of Anta and is its self-operated retailer in Beijing.60 
 

“Beijing Jiyuan Shengbao International Trading Co. is the only distributor of the famous 
brand Anta (China) in Beijing and is ANTA’s self-operated retailer in Beijing.  As a part 
of Anta, Beijing Jiyuan Shengbao International Trading Co. focuses on retail sales of 
“Anta”, “Fila”, and (other Anta) brands in the Beijing market, and has become the 
leading sportswear retail enterprise in the Beijing regional market.” 

 

                                                
57 ANTA Prospectus, p. 85 
58 Quanzhou Binhui Ï�· ¼ÁĒ:r electronic SAIC file 
59 ANTA 2011 AR, p. 70 
60 http://www.sohu.com/a/232107782_266919 
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During our interviews with former senior managers, we also confirmed that BJ Jiayuan is 
considered a subsidiary of ANTA, as opposed to a truly independent distributor. 
 

Investigator: How about Su Weiqing? 
 
Mr. C.: Yes, Mr. Su, he is the boss of the Beijing subsidiary.  I can share with you why 
the ANTA, the ANTA brand compared to the Lining brand, why has it been is going up 
all these years – it’s very much related to ANTA’s channels.  Mr. Su is the boss of the 
Beijing sub, he is worth over RMB 100 million.  ANTA has stakes in a lot of subs, some 
even controlling stakes such as in its Fujian sub, Guangdong sub.  But for the Beijing 
subsidiary, he is the boss. 
 

Last, while reviewing the SAIC files for BJ Jiyuan, we found an unexpected transaction recorded 
with a subsidiary of the ListCo.  In September 2010, Xiamen ANTA Investment Management 
Co. set up Beijing ANTA Sports Goods Co. (�:{�hY2L��/, and in October 2012, 
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transferred 100% of the interest in it to BJ Jiyuan and Su Weiwen i�G (possibly Su 
Weiqing’s i�, sibling).61   
 
The sale of an “ANTA” named company to its so-called distributor contrasts starkly with 
ANTA’s apparent prior policy of requiring distributors who have used the ANTA brand name in 
their company name to deregister, liquidate, and re-establish themselves anew, rather than 
merely changing the name.62   
 
In short, in 2006, Mr. Su Weiqing and his wife, Wang Shuying, supposedly had to deregister and 
liquidate their original company, ANTA Beijing, apparently by order of ANTA.  However, just 
six years later, a new “Beijing ANTA” was sold back to them.   
 
 
Jinan Ruili Sporting Goods Co. QK�F.÷ÜaÁĒ:r & Jinan Anchuang Trading 
Co.Z'8!1nT}�, 
 
Jinan Ruili and Jinan Anchuang are distributors in Shandong carrying Anta, Anta Kids, and 
Sprandi product lines.  In 2017, Jinan Ruili was a major revenue generator.  While the 
shareholding of these two companies is different, we believe that they are intertwined, both with 
each other and with ANTA’s insiders. 
 
Mr. Wu Weixin is the Legal Representative of Jinan Ruili.63  Mr. Wu Zengqiang is the Legal 
Representative and 90% shareholder of Jinan Anchuang.64  The other two shareholders of Jinan 
Anchuang are Mr. Hong Yanqing and Mr. Lin Sankuang.  As explained above, Mr. Lin 
Sankuang was identified as a relative of Chairman Ding and an ANTA proxy.  Mr. Hong 
Yanqing is another apparently trusted long-term associate of Chairman Ding and the founding 
families.  He is the general manager of ANTA Sports Shangdong branch, Hong Yanqing is 
described in the prospectus as an independent third party, however, since 2003 he has been the 
Legal Representative of the Qingdao representative office of ANTA Fujian, the predecessor of 
the ListCo, which still owned by the chairman’s family.  As shown throughout this report, he is 
involved in Jinan Anchuang and four other ANTA distributors as an apparent proxy.65  (We 
summarize these connections in the Appendix.) 
 
                                                
61 See SAIC electronic files for I�yĈ.÷ÜaÁĒ:r.  This company held two subsidiaries: Beijing ANTA 
Sporting Goods Company #1 Branch (�:{�hY2L��/a
#�/ and Beijing ANTA Sporting Goods 
Company Trade Union Committee(�:{�hY2L��/=�90�.  There is not much information on its 
operation. 
62 ANTA Prospectus, p. 87, “We permitted the distributors to use the Chinese characters ‘‘:{’’ (ANTA) as part of 
their corporate name to reflect the association of our distributors with us which we considered would facilitate the 
development of the new markets by such distributors in view of our brand promotion. Now that the ANTA sales 
network is established in those markets, the relevant entities have been or are in the course of being de-registered or 
have ceased operation pending liquidation and the replacement entities no longer have the Chinese characters ‘‘:{
’’ (ANTA) in their corporate name.” 
63 Per the SAIC files for the Jinan Ruili Sporting Goods Co. K F.÷ÜaÁĒ:r 
64 Per the SAIC files for the Jinan Anchuang Trading Co.Z'8!1nT}�, 
65 Jilin Kangyu, Jinan Anchuang, Shanghai Sijie, Sichuan Anda, Taiyuan Yihui. 
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In a 2017 news announcement of a partnership between the Anta Group and a large Shandong 
shopping mall developer, Mssrs. Wu Zengqiang, Hong Yanqing, and Wu Weixin represented 
ANTA.  In the article below, Wu Zengqiang was identified as the Chairman of the ANTA 
Shandong Branch; Hong Yanqing as its General Manager; and, Wu Weiqing as its Deputy 
General Manager.66  This contasts with the ANTA Prospectus description of Mr. Hong Yanqing 
as an independent third party;67 likewise, it suggests that the two Wus are Anta managers, not 
independent distributors.   

 

                                                
66http://www.sohu.com/a/136149119_498601  
67 Anta Prospectus, p. 84 
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As we looked into Jinan Ruili and Jinan Anchuang, we found numerous overlaps between Jinan 
Ruili and Jinan Anchuang, both with ANTA and with each other.   
 
First, in local recruitment announcements, both Jinan Ruili and Jinan Anchuang described 
themselves as Tier 1 distributors in Shandong, having been established in 2006 and covering 17 
cities, with more than 700 stores carrying ANTA, ANTA Kids, and Sprandi product lines.  In 
fact, except for the name, the content and the descriptions of the two companies in the recruiting 
posts are identical:68,69,70 
 

                                                
68 https://www.liepin.com/company/8932182/  
69 http://company.zhaopin.com/CZ264604210.htm  
70 Per the SAIC files, only Jinan Anchuang was establishing in 2006.  Jinan Ruili was established in 2016.  As such, 
we believe that the ad describes the two entities together, with the establishment date harkening back to the original 
company, Jinan Anchuang, which is held by Wu Zengqiang and the two Anta proxies, Hong Yanqing and Lin 
Sankuang. 
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Furthermore, the same contact person is the administrator for both companies: Xue Chunrong. 
chunrongxue@163.com is the same person as Jinan Ruili and xuechunrong08@anta.cn. 
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Both have the same contact mobile phone number.  Left: Jinan Ruili.  Right: Jinan Anchuang.  

 

 

Page 42 of 92



 

Above are the contact emails for Jinan Anchuang from its 2015 and 2017 Annual Reports.  Note 
the 2015 report lists an ANTA email address. Below is the contact information from Jinan 
Ruili’s SAIC hard copy file for the SAIC contact person, Ms. Chun Xuerong, as well as that of 
the contact individual for financial reporting to the SAIC, Ms. Wang Aixia.  As found in the 
hardcopy SAIC file for Guangzhou Anda, Jinan Ruili is also reporting its financial information 
to the SAIC via an anta.cn email address. 

 
 
The overlap of administrators, the key contact persons’ use of anta.cn email addresses for 
communications with the local government, and the shareholding of known associates, insiders, 
and relatives of the Ding family led us to conclude that Jinan Ruili and Jinan Anchuang are 
controlled by Chairman Ding and the founding Anta families and are de facto subsidiaries. 
 
In our conversations with two former Anta senior managers, Messrs. A and B, we confirmed that 
Jinan Ruili was another “customer as subsidiary” of the group.   
 
 
Zhengzhou Anfa Sporting Goods Co. Ltd.71 
 
“ZZ Anfa” is another of Anta’s secretly controlled distributors.  It’s the third largest distributor 
among the 23 for which we have financials, recording RMB 613 million in sales in 2017 
according to our PRC credit reports (approximately 3.2% of Anta’s gross revenues in 2017). In 
the prospectus, the business was introduced as being owned 25% by Mr. Ding Qingliang ,Ó  
(the same person associated with GZ Anda) and 75% by Mr. Lin Aiguo ÅTh, who Anta 
claimed was an independent third party.  
 
According to ZZ Anfa’s SAIC file, Lin Aiguo was an ANTA employee in the three years 
immediately prior to his involvement with the new distributor, which Anta conveniently omitted 
from the prospectus: 
                                                
71 v?8*�ib/T}�, 
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In addition to the controlling shareholders being blood relations or former employees of ANTA, 
ZZ Anfa’s SAIC filings show that one of the two founding shareholders of ZZ Anfa is ListCo 
proxy/trusted lieutenant, Lin Aimin ÅTÊ. The wife of Wu Wenhou (himself cousin of Wu 
Yonghua, an Executive Director of the Anta ListCo), Mr. Lin established ZZ Anfa in November 
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2005 and appears to have transferred her shares shortly thereafter.  After transferring her shares, 
Ms. Lin remained the Supervisor, a role she holds until this day. 
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In the course of our discussions with former senior managers at ANTA, we inquired about ZZ 
Anfa, Mr. Lin Aiguo, and Mr. Lin Aihui.  Two of the former senior managers confirmed that ZZ 
Anfa was, in practice, under the control of the Anta Group.  A third elaborated on Mr. Lin Aiguo 
and Mr. Lin Aihui, stating that: 
 

Investigator:  Lin Aiguo, ÅTh? 
 
Mr. D: He is very famous, one of Wu Yonghua’s relatives, the head of the Guangdong 
system, has made great contributions to Anta.  Guangdong is about 40% of Anta.  He is 
young and has much promise.   Wu Yonghua is the VP of sales. 
�ÁYÞĘ]Ë*Þ�¥Ę��ðÞ±�!ĘcyĈé�Ì�d'
��iyĈ
40% Ę #�|Á�
]Ë*½�c VP
 
 
Investigator:  Lin Aihui, ÅT}? 
 
Mr. D: I didn’t have contact with him, hardly heard of him, he should be one of the 
relatives of Lin Aiguo. 
ÎÁ²ā
2è\~
#ćÅTh>q½�¥[
�

�
 
Last, in Lin Aiguo’s own Weibo page he identifies his company, title, and role as the President 
of Guangzhou Anda Trade Development, and member of the Anta Group, and the Guangdong, 
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Henan, and Hainan distributors.  Note that the image of the defecating frog had no influence on 
our decision to name this report “Turds in the Punchbowl”.  
 

 
 
 
Quanzhou Binhui Trading Co. Ltd.72 
 
“Quanzhou Binhui” is yet another example of ANTA transferring ownership of a significant 
distributor from a disclosed related party to a proxy, and later to an employee of the ListCo. 
From the listing through the 2011 annual report, Quanzhou Binhui was disclosed by ANTA as a 
related party.73  However, similar to GZ Anda, ANTA stopped disclosing it as a related party in 
2011 due to a change in shareholder structure.  
 
Given similar behavior occurred at Guangzhou Anda — shareholder structure changes resulted 
in ANTA proxies taking charge of significant distributors — we pulled the SAIC filings for 
Quanzhou Binhui: 

                                                
72 Y?PsnpT}�, 
73 Source: Prospectus P88 
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As can be seen in the above SAIC filings, ownership was transferred from Mr. Song Lifeng, the 
brother-in-law of Anta Executive Director Wu Yonghua and a connected person identified in the 
prospectus, to Mr. Ye Chengdong, a purported independent third party.  However, Mr. Ye 
Chengdong is not a truly independent party.  Mr. Ye Chengdong turns out to be the director of 
the ListCo’s channel management, according to the following article:  
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http://www.sohu.com/a/135583671_498601

 
http://www.sohu.com/a/168142642_498601 

 
Interviews with Mr. B and Mr. A both confirm that Quanzhou Binhui is considered a subsidiary.  
 
As far as we are aware, from the time of listing until present, the commercial relationship between 
the entities has not changed, Quanzhou Binhui remains Anta’s 12th largest distributor and is listed 
on Anta’s website. 
 
But the shenanigans at Quanzhou Binhui don’t stop in 2011.  In 2016, Quanzhou Binhui was again 
transferred to two men, one a current ANTA employee, the other a trusted ListCo lieutenant.  From 
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the SAIC files, we can see that Quanzhou Binhui is now owned 20% by Lin Sankuang who was 
identified as one of the senior management group and participated in the “senior management 
special training”. Our interview with Mr. C indicates Mr. Lin is also the cousin (ý�) of the 
Chairman and head of ANTA’s Yunnan branch.74 The remaining 80% of Quanzhou Binhui is 
owned by Ding Kunming, who has owned or transferred at least three distributors over the last ten 
years. 75 
 
 

 
 

                                                
74 Confirmed by Mr. C 
75 SAIC filings 
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Sichuan Anda Sporting Goods Co. Ltd.76 
 
“Sichuan Anda”, a significant distributor that runs 200 self-operated stores and 270 franchise 
stores, and is owned by a key associate who has extensive ties to two other distributors in the 
network.  ANTA’s prospectus claims that Sichuan Anda was established in August 2006 by Li 
Yuxiong.  First, we established with BJ Jiyuan that Li Yuxiong is an ANTA proxy.  Second, the 
statement that he established Sichuan Anda is a lie.   
 
Sichuan Anda wasn’t established by Li Yuxiong as stated in the prospectus: it was established by 
Hong Yanqing and Lin Sankuang. Lin Sankuang is apparently one of the senior management 
members of the group, since he took part in “senior management special training”.  Hong 
Yanqing is another key lieutenant and proxy for the family. 
 
 

 
 

                                                
76 2>8S�ib/T}�, 
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Li Yuxiong also has a stake in or is manager of three of Anta’s other independent distributors. 
 
In the prospectus, Mr. Hong Yanqing is described as an independent third party;77 however, like 
Mr. Su Weiqing and Wu Wenhou, he is also the head of the Ding families’ Anta (Fujian) Shoes 
Industry - Shandong Branch sales office, a private company outside of the Listco’s structure, 
where he has served in this capacity since May 2004. Mr. Hong has ties to other Anta companies 
such as Jinan Anchuang, which will be discussed later in this report. 
 
 
Kunming Anzhi Sporting Goods Co. Ltd.78 
 
KM Anzhi is a major Anta tier 1 distributor, which according to a job ad, covers 16 cities and 
over 500 stores.79  In 2017, it recorded COGS of RMB 352.3 million, which equates to 
approximately 2.11% of the ListCo’s sales.80  The two shareholders are Zheng Jiayuan, v;u 
(see the Guangzhou Anda section) who holds 51%, and Yao Qingdi, sB�, who holds 49%.  In 
an interview with a former Anta senior manager, (Mr. B.) we confirmed Kunming Anzhi is also 
considered a subsidiary. 
 
 

 
                                                
77 Anta Prospectus, p.85 
78 nR8F�ib/T}�, 
79 https://jobs.51job.com/yx/co2092154.html 
80 Despite its large revenues, in recent years, the company has reported losses in its Credit Reports.  The 2017 
operating loss ( A ) was -4.0 million and the 2016 operating loss was -4.6 million.  
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Before establishing Kunming Anzhi in Dec 2006, both Zheng Jiayuan and Yao Qingdi were 
separately disclosed in the prospectus as being Independent 3rd party owners of distributors, 
Guangzhou Anda and Harbin Jinjian Sports Trading Co. 
 
Mr. Yao Qingdi was a 55% holder of Harbin Jinjian Sports Trading Co.81 

 
 
Not disclosed was the fact that both were also former employees of Anta (China), a part of the 
ListCo.  (We discuss Mr. Zheng’s Anta (China) employment history in GZ Anda.)  We find this 
to be a significant and unnecessary omission.   
 
Records available online from the Quanzhou City’s housing provident fund show both Zheng 
Jiayuan and Yao Qingdi were employees of Anta (China).82 
 

Quanzhou City Housing Provident Fund Online Records83 
 

 

 
 

That both Zheng Jiayuan and Yao Qingdi were employees of Anta (China), a member of the 
ListCo, is strong evidence of their inclusion in the network of controlled subsidiaries. 
 
 
Mr. Ding Xiaozheng / Nanjing Xin Yuedong Sporting Goods / Nanjing Handong / Shanghai 
Fengzhan, Shanghai Yuying 
 

                                                
81 Anta prospectus, p.90 
82 Ï��-¦:eđîÙ��, http://qzgjj.quanzhou.gov.cn, 
http://qzgjj.quanzhou.gov.cn/Content/BackStage/UpFile/file/20180830/20180830170914_3974.xls     
 

Page 54 of 92



 

Ding Xiaozheng is General Manager of ANTA’s Nanjing sales branch.  He shows how a 
motivated young man can help ANTA secretly control five different distributors.  (Shanghai 
Fengzhan and Shanghai Yuying are not included in the list of 25 distributors because of their 
small size.) 
 
ANTA advertises a career path where aspiring young people can rise through the ranks to move 
from trainee to the head of a store within one to two years, manage the sales of an entire city 
within three years, become a department head or territory office head within three and one-half 
years, and ultimately reach the level of a general manager.84 
 

 
 
The General Manager presented at the top of its training pathway is Mr. Ding Xiaozheng, �*
" who joined the company in 2004, and is now described as the GM of ANTA’s Nanjing Sales 
Branch. 
 

 
 

                                                
84 http://www.ANTAlszp.com/AboutANTA.html 
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Given that ANTA espouses a strategy of developing self-operated retail businesses, like FILA, 
Descente, and Kolon, we expected to ANTA’s general managers actually heading up ANTA-
owned companies, not those of its purported independent subsidiaries.  
 
Nanjing Xin Yuedong Sporting Goods Co. Ltd. 
 
SAIC files shows Mr. Ding Xiaozheng as the 80% shareholder and supervisor of “NJ 
Xinyuedong”.  Note that Lin Sankuang is also involved. 
 

 

 
 
According to job announcements posted by NJ Xinyuedong, the company covers the major cities 
in two provinces (Jiangsu and Anhui), has around 500 employees, over 60 stores, and as of 
November 2018, RMB 400 million in revenue.85 
 

                                                
85 http://www.yingjiesheng.com/job-004-008-151.html 
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Like many other ANTA associates, this is not Ding Xiaozheng’s only company.  Ding 
Xiaozheng’s other current and past responsibilities include roles in Nanjing Handong, Shanghai 
Fengzhan Sporting Goods, and Shanghai Yuying Sporting Goods. 
 
Nanjing Handong 
 
At “NJ Handong” Mr. Ding Xiaozheng is active in recruiting new managers.  A December 2018 
news release from Nanjing Technical University reported on a new partnership with NJ Handong 
to create internships.86  
 

 
 
In this announcement, Mr. Ding Xiaozheng was identified as the General Manager of Nanjing 
Handong, another tier 1 ANTA distributor, and one which was identified in our interviews with 
former senior managers as being another subsidiary of the ListCo.   
 

Mr. B:  Nanjing Handong, was independent and later became self-operated retail, a 
subsidiary. 

                                                
86 https://www.ty-games.com/html/artcle_view.aspid28632.html  
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Q:  So this company was a subsidiary of ANTA, right? 
 
Mr. B:  Right, it’s within their system, considered a subsidiary, because, so when I was 
there they were all...  so these 51, so these 51 (customers/distributors) included some of 
these customers, so these customers were also a subsidiary @:r. 
 
Q: “The customer is also a subsidiary” — how should this be understood? 
 
Mr. B: For example, the one I just brought up, Nanjing Handong, it’s one among the 51 
distributors. Like this. 

 
Shanghai Fengzhan 

 

 

 

 
 

Shanghai Yuying 
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Previously, Ding Xiaozheng was also the representative of the now-closed Huangpu branch of 
Shanghai Anchi, which is another distributor that has been previously identified in our interviews 
with former ANTA senior managers as being a subsidiary company held outside of the ListCo. 
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The Peng Brothers & Shanghai Sijie Yuehe Sporting Goods Co. Ltd., Guiyang Ankai 
Sporting Goods Trading Co. Ltd.87 
 
Peng Qingyun and Peng Qingqi are two brothers with a very complicated professional and 
business relationship with ANTA.  Between the two of them, they are, or have been, involved 
with Yundong; the “independent” distributors Shanghai Sijie and Guiyang Ankai; Sprandi (one 
of ANTA’s brands); ANTA insiders’ private investment company (ANTA Capital); a major shoe 
supplier, Hunan Ruidong; and an ANTA “self-operated” online store:  
 

• Secret Management Company: Jinjiang Yundong – Peng Qingyun 
• Distributor: Shanghai Sijie – Peng Qingyun 
• Distributor: Guiyang Ankai – Peng Qingyun 
• Anta Brands: Sprandi – Peng Qingqi 
• Strategic Supplier: Hunan Ruidong – Peng Qingqi 
• Investment Co.: Anta Capital – Peng Qingqi 
• Private, personal investment and trading company: Fujian Ruidong – Peng Qingqi 
• Online store: Anta Ruidong – Peng Qingqi 

 
As stated previously, Peng Qingyun )�]�
is the Executive Director and Legal 
Representative of Jinjiang Yundong, the company, which is used by Chairman Ding to control 
the “customer as subsidiary” distributor network.   He is also the boss of two major distributors: 
“SH Sijie” and “GY Ankai”.  Chinese credit reports indicate that the combined COGS for these 
two totaled RMB 489 million in 2017, representing about 2.9% of Anta’s sales.�
 
At SH Sijie, Peng Qingyun is the 70% shareholder, Executive Director, and Legal 
Representative.  The other 30% is held by Mr. Lin Xiaokuang, who is the Supervisor.  Lin 
Xiaokuang is, as mentioned before, an obvious insider and proxy for Chairman Ding and other 
insiders, and he is reportedly a family relation as well.88   
 
 

                                                
87 �[diH-�ib/T}�,, m{8 �ib/npT}�, 
88 Through our interview with Mr. C, Lin Xiaokuang was identified as the brother of Lin Sankuang.  He is also 
associated with multiple distributors such as BJ Jiyuan Shengbao, Quanzhou Binhui, Nanjing Xinyuedong, and 
Jinan Anchuang. 
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Prior to Lin Sankuang’s involvement in Shanghai Sijie, Hong Yanqing, one of the early key 
representatives of the Ding families, held the 30% minority interest.89  He was a founding 
shareholder and held this interest until October 2016, when he transferred it to Lin Sankuang. 

 

                                                
89 See Appendix B, Anta (Fujian) Shoes Industry Co., Hong Yanqing remains the legal representative of the 
Qingdao branch.  He is also associated with multiple distributors, such as Jinan Anchuang, and has been identified in 
news articles as an ANTA manager; see supra. 
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At GY Ankai, Mr. Peng Qingyun is the 99% shareholder, Executive Director, and Legal 
Representative. 
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In an interview with a former ANTA senior manager, we confirmed that Peng Qingqi )B]�


is Peng Qingyun’s brother:  
 

Interview with Mr. D: Peng Qingyun, Peng Qingqi these two are brothers.  Peng 
Qingyun should be one of the distributor bosses, but at to which area I don’t recall.  
Peng Qingqi is one of Anta’s shareholders. 
47:19 G�B]�B]����K�@�B]����K �W4ZeM�
�!�
3�)Cm5		B]�:{Zg��
	 

 
Peng Qingqi )a]���is the Legal Representative and General Manager at Sprandi China and 
Xiamen Sprandi, both established in April 2016.90  While Sprandi could be considered an 
insignificant subsidiary due to its continuing low sales volume, Peng Qingqi’s involvement with 
ANTA and its founding families goes far beyond being the leader of a small, floundering brand.�
 

 
                                                
90 Although Sprandi is small, it is a brand ANTA has been trying to build up, and it has been discussed with 
investors on numerous occasions over the past few years.  Therefore, we consider it notable nevertheless. 
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Peng Qingqi was recognized in a 2011 media report as the Vice President at ANTA Capital, d
C8rJoT}�,.  ANTA Capital is privately held by the big five founders of Anta:  Ding 
Shizhong, Ding Shijia, Lai Shixian, Wu Yonghua, and Wang Wenmo.91   
 

 
 
The news article below describes a trip to the city of Yongcheng led by Peng Qingqi, Vice 
President of Anta Capital.92  The group that Peng Qingqi led included members from the ANTA 
Group, as well as employees of a bag and sporting goods manufacturer. The purpose of the trip 
appears to have been to scout out possible locations for future investments, likely for the shoe 
manufacturer Henan Ruili Sports (P+�$�hY2L��/�, a company formed just two 
months prior to the trip.  At the time of the visit, Henan Ruili Sports was 49% owned by Peng 
Qingqi through his private company, Fujian Ruidong ^?]�&L��/�   
 

                                                
91 http://www.ycs.gov.cn/doc/2011/11/28/64650.shtml  
92 http://www.ycs.gov.cn/doc/2011/11/28/64650.shtml  
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The Peng brothers’ substantial conflicts originated soon after the IPO, beginning with the 
formation of Yundong in 2008, the establishment of Henan Ruili in 2011, Sprandi in 2016, and 
most recently with the launch of Anta Ruili’s specialty store on Tmall in 2018.   
 
 
Other Controlled Distributors 
 
The table on the following page summarizes evidence that an additional 12 distributors are part 
of the secretly controlled “subsidiary as a customer” network:   
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Distributor Current Shareholders  Interest Connections  Interview Sources/ References

Hangzhou Jianchi is a major ANTA distributor.  Credit Reports
Lai Changbao is also involved in a 50/50 JV in a distributor in Zhejiang province, 
Wenzhou Jinying (see below), with Lin Aiguo.  Lin Aihui was identified in the media as 
an ANTA company manager, was well known to the former ANTA senior managers 
interviewed and believed to be a part of Wu Yonghua's extended family.* The Lai 
brothers previously were the shareholders of another major ANTA distributors, Hunan 
Aiyundong, see below.

SAIC files

Lai Changqing ��
 10%

The Lai brothers own two shoe sole and materials manufacturers: Jinjiang Longhao 
Shoes materials (&+#;@('?
�) nd Anhui Longhao Shoes materials 
(�"#;��).  In a job announcement they state they are a strategic supplier to 
ANTA with approx. 600 workers combine and producing insoles, tongue labels, foam 
shoes, and silk screened trademarks.  

SAIC files

Hunan Aiyundong is a major ANTA distributor. Credit Reports
Hunan Aiyundong was established in 2012 by the Lai borthers: Lai Changqing (95%) 
and Lai Changbao (5%).  See Hangzhou Jianchi above for more detail on the Lai 
borthers.  In April of 2017, the Lai brothers sold their interests in Hunan Aiyondong for 
only 1 and 2 Rmb to the new shareholders. According to Chinse credit reports, in 2016 
and 2017 Hunan Aiyondong was generating 250 million and 316 million in sales and 
repored higher profit margins than Hangzhou Jianchi.  As such, this sales does not 
appear to be an arms length trasnaction at normal market valuations or on commercial 
terms.  Based on the strong connections between the Lai borthers and ANTA as both a 
supplier of shoes and a customer/distributor, we strongly suspect this transfer was 
orchestrated by Chairman Ding and the core shareholders as a paper transaction between 
proxy shareholders.

 Credit Reports,        
SAIC hard copy 

In a job ad the company also desicrbed itself as a "subsidiary of ANTA"  
%�<A��B'?
��0
��4�
��

https://www.kanzh
un.com/gongsi/07d
ac30662985c4e8676

f385bb4d19ce/
Hunan Aiyundong's majority shareholder and current Supervisor Wang Jianchuan is also 
a 30% shareholder and Legal Rep at Lanzhou Wanshenghua Sporting Goods 
(���
�	�����!��), with Li Yuxiong,  a highly connected proxy of the 
ANTA  founding families.*

SAIC files

Taiyuan Yihui is a major ANTA distributor.  Credit Reports

Hong Yanqing -1/ * 24%

Wang Shuying 2.5 * 26%
Ms. Wang Shuying is the wife of Mr. Su Weiqing.  Their involvement with ANTA is 
detailed in the section on Beijing Jiuuan Shengbao.*

Guangxi Anlian is a major ANTA distributor.  Credit Reports

Zhao Yongwei ��� 5%

Shenyang Jiyuan Shengbao is a major ANTA distributor.  Credit Reports

Su Weiqing  ��
 * 30%

Su Weiwen  ���* 20%
Mr. Su Weiwen is the company's Eexc Dir and Legal and likely the sibling of Su 
Weiqing.  As discussed in this report, he is also one of the buyers of Beijing ANTA 
���<�93�'?
� in 2012.*

Compendium of Additional Related Distributors                                                                                                                        

Mr. Ding Lianhe is the majority shareholder.   For more on Mr. Ding Lianhe's 
involvement see Beijing Jiyuan Shengbao.* Ding Heliang also has a 75% / 25% JV with 
Lin Xiaokung* in Xian Weuwei Sports, (:����93�'?
�). It was 
established in 2015, but may still be a small company.

SAIC files

55%

45%

Interviews with 
Mssrs. A & B.: 

confirm Hangzhou 
Jianchi is 

considered a  
subsidiary.

90%Lai Changbao ���

Hangzhou Jianchi                                
) �"�93�'?
�

For more inforation on Su Weiqing's involvement with ANTA and its founding family, 
see the section on Beijing Jiyuan Shengbao.*

SAIC files

Yu Genxiu �*7

Hunan Aiyundong                               
0
�=��93�'?
�

Taiyuan Yihui                                    
������'?
�

Su Liyue ��� 50%

Wang Jianchuan 2��

Mr. Hong Yanqing is the company Supervisor.  His involvement with ANTA is 
discussed in the section on Sichuan ANTA and Jinan Anchuang, Shanghai Sijie, et al. 
He has been identified in the media as being an ANTA executive and is one of the 
regional representatvies for the Ding familes' ANTA (Fujian) Shoes Industry Co.* SAIC files

Interview with Mr. 
A: confirms 

Taiyuan Yihui is 
considered a  
subsidiary.

Ding Lianhe ���*
Guangxi Anlian                                 
!:���93�'?
�

50%Ding Shuangjin �� 

Shenyang Jiyuan Shengbao                  
,>�	6�#�$8'?
�

95%

Interviews with 
Mssrs. A & B.: 
confirm Hunan 
Aiyundong is 
considered a  
subsidiary.

Page 66 of 92



 

 
 
 

Distributor Current Shareholders  Interest Connections  Interview Sources/ References

Inner Mongolia Handong is a major ANTA distributor.  

Su Weiqing, ��� *

Lin Xiaokuang !�� *

Shanghai Anchi is a major ANTA distributor.  Credit Reports
Ding Kuning is the Exec Dir. and Legal Rep.  He is also the major shareholder of 
Quanzhou Binhui discussed within this report.*

Ding Qingjun �$� 20%

Shanghai Anchi commuicates with the SAIC via an ANTA.cn email address.*  The 
email address used in the 2017 AR (xiezewei@ANTA.cn) has been matched to that used 
at times by Shanghai Fengzhan, Shanghai Yuying, Shanghai Litong, and Shanghai Simi 
to report to the SAIC as well.  This indicates there is very likely common control accross 
these entities.  Both Shanghai Fengzhan and Shanghai Yuying are also entites majority 
controlled by Mr. Ding Xiaozheng.  More information about Ding Xiozheng is included 
within the body of this report.*

Chognqing Chishang is a major ANTA distributor.  Credit Reports
Wu Weixin (���) of Jinan Ruili* was held this 90% interest until July 2017 when 
transferred them to Li Yuxiong.  Mr Li is assocaited with various ANTA distributors 
and has been identifed in the media as an ANTA manager.  See Sichuan Anda, Beijing 
Jiyuan Shengbao in the body of the report for more detail.*  

Lin Xiaokuang !�� * 10%
Lin Xiaokunag is the minority shareholder and supervisor, he is also a minority 
shareholder and supervisor, at Shanghai Sijie and holds shares in Xian Wuwei and Inner 
Mongolia Hanong among others.*

Hong Wenjie "%� 60%
Nanjing Handong was specifically names as an example of a "subsidiary as a customer" 
by Mr. B without its name being first raised by the investigator. Interviews

Wang Ziqing '�� 40%

Ding Xiaozheng is reported in the media as the General Manager of Nanjing Handong in 
a 2018 news article regarding an internship and entreprenuership partnership with 
Nanjing Technuial Univesity.

https://www.ty-
games.com/html/ar
tcle_view.aspid2863

2.html 

Lin Aihui !�� * 50%
Lin Aihui was identified in the media as an ANTA company manager, was well known 
to the former ANTA senior managers interviewed, and beelived to be a part of Wu 
Yonghua's extended family.* 

Lai Changbao  ��� 50% Lai Changbao is discussed above in Hangzhou Jianchi and Hunan Aiyundong.

Hong Yanqing "&$ * 15%

Ding Weiqiang  ��� 85%

Li Yuxiong  �1* 70%
Mr Li is assocaited with various ANTA distributors and has been identifed in the media 
as an ANTA manager.  See Sichuan Anda, Beijing Jiyuan Shengbao in the body of the 
report for more detail.*  

SAIC files

Wang Jianchuan '�� 30%

Wang Jianchuan is the 30% shareholder and also the Exec. Director and Legal Rep. He is 
individual who purchased a majority stake in Hunan Aiyundong for 1 rmb from the Lai 
bros.  We believe this transaction is not a arms length trasnaction and indcative of a paper 
transaction between proxy shareholders.  We believe that this additional transaction with 
to create a controlled subsidiary and Li and Wang are again acting as proxies.

SAIC files

30%

Su Weiqin and Lin Xiaokung are a minority shareholders.  Mr. Su is the Supervisor.  
The company commuicates with the SAIC via an ANTA.cn email address. For more 
inforation on Su Weiqing see the section on Beijing Jiyuan Shengbao.*  Lin Xiaokuang 
is also involved with Li Yuxiong in Chongqing Chishang, Supervisor; and Ding Heliang 
in Xian Wuiwei.*

SAIC files

Wenzhou Jingying                          
%�*,�+�+(��0�


SAIC files

SAIC files

Interview with Mr. 
A: confirms 

Shanghai Anchi is 
considered a  
subsidiary.

70%Gong Wan, ��

Inner Mongolia Handong                  
	-������0�


SAIC files

90%Li Yuxiong  �1*
Chongqing Chishang                           
/
���+(��0�


80%Ding Kunming ���*

Shanghai Anchi                                   
�#���+(��0�


SAIC fles

Honh Yanqing assumed a 15% interst in JL Kangyu in June 2016.  His involvement 
with ANTA is discussed in the section on Sichuan ANTA and Jinan Anchuang, 
Shanghai Sijie, et al. He has been identified in the media as being an ANTA executive 
and is one of the regional representatvies for the Ding familes' ANTA (Fujian) Shoes 
Industry Co.*

Lanzhou Wanshenghbao      
���������
���	

Jilin Kangyu   
�!)�.���0�


Nanjing Handong               

������0�


Interview with Mr. 
B: indentifies 

Nanjing Handong 
as an example of a 

subsidiary.
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The following table shows individuals in the network who appear in two or more controlled distributors: 
 
 

 
  

Distributor Distributor Full Chinese Name Ding Kunming 
�,-

Ding Lianhe 
���

Ding Qingliang   
�:�

Ding Xiaozheng  
��#

Hong Yanqing   
7=:

Lai Changbao  
#��

Lai Changqing  
#��

Li Yuxiong   
0�N

Lin Aimin    
2�4

Beijing Jiyuan 
���?��(!./M�� Y Y
Chongqing Chishang K�*��C>�/M�� Y
Guangxi Anlian !F���C>�/M�� Y
Guiyang Ankai  '������!��)�


Guanghzou Anda !� ��!.��/M�� Y Y
Guangzhou Zongrui !� �&�C>�/M��

Hangzhou Jianchi 1��*�C>�/M�� Y Y
Hunan Aiyundong <��J	�C>�/M�� Y Y
Jilin Kangyu �2@"G!./M�� Y
Jinan Anchuang �����!�)�
 Y
Jinan Ruili ��&������)�


Kunming Anzhi ,-�$�C>�/M��

Lanzhou Wanshenghbao �����
�����)�
 Y
Nanjing Handong ��*	�!/M�� Y
Nanjing Xinyuedong ��3H	�C>�/M�� Y
Inner Mongolia Handong 	E
*	�!/M��

Quanzhou Binhui 6�+$!./M�� Y
Shanghai Anchi �8�*�C>�/M�� Y
Shanghai Sijie �8%(&��C>�/M�� Y
Shenyang Jiyuan Shengbao 5L��?�'")B/M��

Sichuan Anda �����C>�/M�� Y Y
Shenzhen Kuayu 9� I��C>�/M��

Taiyuan Yihui ���$�!/M�� Y
Wenzhou Jingying ;�AD�C>�/M�� Y
Zhenghzou Anfa %��������)�
 Y Y

NoteOthe individuals are/were either legal rep, shareholders, general manager or supervisors of the companies
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Distributor Distributor Full Chinese Name
Lin Aiguo   
3��

Lin Sankuang 
3�� 

Lin Xiaokuang 
3�� 

Peng Qingyun   
$9�

Su Weiqing  
"�


Wang Jianchuan  
<��

Wu Weixin      
��-

Zheng Jiayuan  
(�'

Beijing Jiyuan 
���>��+$01L�� Y Y
Chongqing Chishang J�-��B=�1L�� Y Y
Guangxi Anlian "E� �B=�1L��

Guiyang Ankai #*���!��$��,�� Y
Guanghzou Anda " !��$0��1L�� Y
Guangzhou Zongrui " !�)�B=�1L��

Hangzhou Jianchi 2 �-�B=�1L��

Hunan Aiyundong ;��I
�B=�1L�� Y
Jilin Kangyu �3?#F$01L��

Jinan Anchuang �����$�,�� Y
Jinan Ruili ��)	�!���,�� Y
Kunming Anzhi ./�%�B=�1L�� Y
Lanzhou Wanshenghbao �������!���,�� Y
Nanjing Handong ��+
�$1L��

Nanjing Xinyuedong ��4G
�B=�1L�� Y
Inner Mongolia Handong 	D
+
�$1L�� Y Y
Quanzhou Binhui 6 ,&$01L�� Y
Shanghai Anchi �7�-�B=�1L��

Shanghai Sijie �7&)'��B=�1L�� Y Y
Shenyang Jiyuan Shengbao 5K��>�(%*A1L�� Y
Sichuan Anda �����B=�1L�� Y
Shenzhen Kuayu 8�!H��B=�1L��

Taiyuan Yihui ���&�$1L��

Wenzhou Jingying : @C�B=�1L�� Y
Zhenghzou Anfa (����!���,�� Y
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Appendix A 

Anta (Fujian) Shoes Industry & Its National Rep Offices 
 
Anta (Fujian) Shoes Industry is described in the prospectus as a private company outside of the 
Listco’s structure, held 40% by Ding Siren and 60% by Jinjiang Shifa.93 
 

 
 

The prospectus explains that Jinjiang Shifa is owned by Ding Hemu, Ding Shizhong, Ding 
Shijia, and their wives, Ding Youmian (daughter of Ding Siren) and Ding Liming.94 
 

 
 

After the public listing, Anta (Fujian) reportedly ceased its sportswear business operations;95 
however, as can be seen below, its representative offices registration on the SAIC remains open.  
The SAIC registry listings for the Anta (Fujian) Shoes Industry Representative Offices are 
shown below and their status is still “active”.   
 
We consider this list of originally appointed family representatives to be an indication of their 
close and long-standing ties to the founding families.  Although their titles may have changed, 
their deep connection to the founding families and roles expanding the businesses networks 
continued – either individually and/or via their own proxies. 
 

                                                
93 Anta Prospectus, pp.16, 61, 112, 114, 118 
94 Anta Prospectus, pp. 20, 61, 118 
95 Anta Prospectus, pp. 112, 114 
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As documented throughout this report, with the exception of Ding Siren, the individuals who 
hold these local branch representative positions have each been involved with a number of 
different Anta distributors.  The companies with which they are involved are often, but not 
exclusively, in the areas associated with their branch territory.  For example: 
 

• Mr. Su Weiqing, head of the Beijing rep office, is primarily involved in Beijing and the 
regions closer to the capital (Hebei, Shenyang, Inner Mongolia, etc.).  He is the nominal 
boss of Beijing Jiyuan Shengbao, a company which he himself described as running 
Anta’s Beijing self-operated retail being a part of Anta.  He is married to Wang Shuying, 
who, as discussed within, is also involved with Anta distributors.   

 
• Mr. Hong Yangqing, head of the Qingdao rep office, has ties to Shandong companies as 

well as others in different parts of the country.  He has been identified in the media as the 
General Manager of Anta’s Shandong Branch.96 
 

 
• Mr. Wu Wenhou, head of the Guangzhou rep office, has ties to Anta distributors in South 

China, was a founding shareholder of Guangzhou Anda, and is a disclosed cousin of Wu 
Yonghua, Anta’s Executive Director responsible for Sales and Marketing.97  He is 
married to Lin Aimin, who, as discussed within, is also involved with Anta distributors.   
 

  

                                                
96 http://www.sohu.com/a/136149119_498601 
97 Anta Prospectus, p. 87 
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Appendix B 
Additional Transcript Excerpts 

 
 
One former executive from ANTA, “Mr. A”, explains the arrangement in the following way: 
 
³» / Q à�ċÜŕ���ƧÚŊÝØċ

"Ƨƙ%��Ő9Ƨªƈ�o4Ĥ

�Ő9ƓĐų½Ŋé	�ƨ�

We’d like to confirm that your meaning is 
that except for 6 provinces, ANTA has in 
each province its own distributor?   

A�o / 
Mr. A 

ċŊ� Yes 

³» / Q žŹƧăňƧılƧŁ�ƧªÒ� Tibet, Xinjiang, Hainan, Gansu, Anhui, 

A�o / 
Mr. A 

��ƒ]Ī�� And part of the Jiangsu province.   

³» / Q ų½Ŋé	�ċ/?ÝØ�� What does it mean to have your own 
distributor? 

A�o / 
Mr. A 

4��Ƒ*P}Ƒ*]2�Đúa

�ŋ��

They have a controlling stake in the 
company in that company, in the 
distributor.  

³» / Q úa�ŋ/?ÝØƨ� Okay what's the controlling stake mean? 

A�o / 
Mr. A 

4�í(%.*P}��×?"

�ƨµċ4�y.*P}]P}á
¦P}��

They have invested in this company. How 
say?  This is they call it, A�/U �/ 
(subsidiary or branch company) 

³» / Q Ƒ.*P}$ċªƈŊ¦P}� Okay. So those companies it’s also the 
subsidiaries of the ANTA.  

A�o / 
Mr. A 


ŊƧBċ
ŊƧċ¦P}�� Yes, you are right. Subsidiaries yes.  

³» / Q ƑBċś.*P}Ƨĥ¢ªƈÅº
]P}ƨ�

Okay. And do you call them ANTA, for 
example¾ C�MJ �/[ANTA 
Guangzhou Branch company]¿  
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A�o / 
Mr. A 

�Ƨ4��ċ.?yŊ�4�Đ�
�ŊĮU�§��

No they don’t call it that way. They have 
registered different names. 

³» / Q z6�[�C¦4�ċ×?ś�
Ŋƨ�

Give me a few examples for how they call? 

A�o / 
Mr. A 

4�ċĐ��y��,�	.�����Å

�Ƨ�i-w���§Ƨ��¹w
���§Ƨ��Ŋ¦P}Đ��Ŋ

�§�4��~�ŐĐ¦P}ċ�

�4�Ó5+Ŝ��

Okay they have one, they only have one 
name called Dongbu, one in Guangdong, 
and the other name in Beijing. The other 
one in Sichuan Province. They have 
different names for they are subsidiary... 
they have the... They have… the subsidiary 
in that province because they have to pay 
the taxes. 

³» / Q Å�Ŋ]2�ċ/?�§ƨ� What’s the name of the distributor in 
Guangdong? 

A�o / 
Mr. A 

�¡ÝØàÔ���>¦P}ƓĐ

��Ŋ�§�4��§�����

Sorry I forget. But they have different 
names for the subsidiary. They have 
different names.  

³» / Q ċÅºª�
ƨ� Is that Guangzhou Anda?  

A�o / 
Mr. A 


ƧÅºª�� Yes. Guangzhou Anda. 

³» / Q i-Ƒ��ƨ� How about the one in Beijing? 

A�o / 
Mr. A 

àÔ�%� I forgot. This I forgot 

³» / Q i-�K°Ō�� Beijing Jiyuan Jiasheng, could it be? 
[Note: investigator mixed up the names, 
but the investigator and Mr. A later 
reconfirmed it as: Beijing Jiyuan Shengbao 
International Trading Co., the official 
name.] 

A�o / 
Mr. A 

ċƧ
Ŋ� Yes, you are right.  
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³» / Q �/?B��4����Ŋ]2�

Đúa�ŋ�ƨ�4�×?YĐú

a�ŋ�ƨ��à�s%P}ĮU

(āƧ6Åºª��CƧ©Ŋŭ�
ċ�.Ƨ�ċªƈ��

Why do you think they have a controlling 
stake in the distributors in China right? 
How could they have this controlling stake, 
because if I pull the SAIC registration, 
right, for Guangdong Anda for example 
right, I see it being owned by individuals 
it’s not being owned by ANTA...  

A�o / 
Mr. A 

4�Đ�*$�ªøƧÅ�ª�Đ

�*�.�ŋ���y�ơ��Ŋ

P}Ɣ�.�P}�ċ�¾P}Ɣ

Ŋ�>ċ4��ơ�P}ƔĐƧơ

�P}�i-��¹�Ĥ����

Ŋ¦P}ƔƓĐúa�ŋ��

They have some kind of financial setup, the 
Guangdong Anda they have some personal 
stakes in one of the companies called 
“Yundong”, okay? it’s not part of the, the 
public listed company, but they have the 
this in Yundong, Yundong company have 
the control stake in Beijing, Sichuan, for 
every individual subsidiaries.  

³» / Q ơ�ċ/?ƨ� What is Yundong? 

A�o / 
Mr. A 

��ÕũĘáŪ�ĩ�í(%.°

P}Ƨ4�Ǝ,ơ�úa4�Ŋ¦

P}Ƨ4�y©ơ���

The boss, Ding Shizhong or Wu Yonghua 
have their investment in this company, and 
they control their subsidiary through this 
Yundong Company. They call it Yundong. 

³» / Q �.,
�,�×?Wƨ×?òƨ� How to spell Yundong? 

A�o / 
Mr. A 

ċƠơƑ�Ơ§ąŊơ�� The Yun is the music Yun. 

³» / Q ċƠơŊƑ�ơƧƋ�ŊƑ��Ƨ

ċ�ƨċ�ıơ�
ƨ��

Yun is the music one, Dong is the sport 
one, right? Is it Shanghai Yundong? 

A�o / 
Mr. A 

�¡ÝØƧà��Ñċ�ƔĮUŊ
%��

I don’t recall – I didn’t pay attention to 
where this company was registered 

A�o / 
Mr. A 

.°ơ�P}ċŒġúa4�ŊƜ
�Ƨ���ŊƜ�Ŋ��

This Yundong company is really 
controlling their ¹5½=	<p¹5
[retail, the retail in China] 

 			� ... 
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³» / Q à�Ü�Ąƞ%Ɓ��P}ŊƋ

�Ƨà�æ��Đ�*P}Ŋ�

§Ƨz6őő4�ċP}Ƨ¦P

}Ƨ-ċšD�Ŋfō���ĥ¢"

�ıª6@ůń�P}��

I’d like to read off a few company names, 
can you tell us if these are their own 
companies, the subsidiaries, or if they are 
2nd tier or franchisees, for example 
Shanghai Anchi? 

A�o / 
Mr. A 

ĐzŰĮ2VĮUƧ��ŜþŊª

ø�ª6Ƨċ©¦P}��

It’s possible they deregister one and re-
established another one, because of tax 
arrangement. Anchi, it is a subsidiary. 

³» / Q Ĵ�Ƈ�@ůń�ĐƘP}�� Shenzhen Kuayu Sporting Goods Co Ltd.? 

A�o / 
Mr. A 

ċ¦P}�� A subsidiary. 

³» / Q 0ºª	@ůń�ĐƘP}�� Zhengzhou Anfa Sports Co., Ltd¿ 

A�o / 
Mr. A 

.�¡g$ċ�� I think that one is too. 

³» / Q Åºª����� Guangzhou Anda? 

A�o / 
Mr. A 

ċ�� Yes. 

³» / Q i-�KŌ®�4'ĊĐƘP}�� Beijing Jiyuan Shengbao International 
Trading Co.? 

A�o / 
Mr. A 


Ƨ.�$ċ¦P}�� Yes, this is also a subsidiary. 

³» / Q �l3d@ůń�ĐƘP}�� Jinan Ruili Sporting Goods Ltd? 

A�o / 
Mr. A 

ċ¦P}��
�� It is a subsidiary, yes. 
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³» / Q ĬºĀ+'ĊĐƘP}�� Quanzhou Binhui Trading Ltd.? 

A�o / 
Mr. A 

ċ¦P}��¦P}�� A subsidiary, right. 

³» / Q ėºI6@ůń�ĐƘP}�� Hangzhou Jianchi Sporting Goods Co.? 

A�o / 
Mr. A 

¦P}�� A subsidiary. 

³» / Q ĸl�Ƌ�@ůń�ĐƘP}�� Hunan Aiyundong Sporting Goods Co., 
Ltd.?  

A�o / 
Mr. A 

¦P}�� Subsidiary. 

³» / Q  q�+�'ĐƘP}�� Taiyuan Yihui Trade Development 
Co.,Ltd? 

A�o / 
Mr. A 

¦P}�� Subsidiary. 

³» / Q z6�à��*fō��§
�� Can you give us the name of franchisees 
[independent distributors]? 

A�o / 
Mr. A 

ĥ*�ŊċÁļĪ�ƧÔ%©Ŋ�

§��©��$e�
��ŊŃÝ��

The bigger one is Changshu Jiangsu, I 
forgot its name. it does the business for 
NIKE as well. 

³» / Q ý�ƨ� Handong?  

A�o / 
Mr. A 

TŸvý�ċ¦P}�ĥ*�ŊƧ
ªÒ��ƧÁļ��Ƨo4Ɠċž

ŹƧăňƧŁ�ƧƓ²�Áļď

��ªÒċšD�Ŋ���©)1

�Ƨå6�ŎīĐżþ&��

Inner Mongolia Handong is a subsidiary. 
The bigger ones, Anhui is one, Changshu is 
one, others are Tibet, Xinjiang, Gansu, they 
are small. Changshu is the biggest one. 
Anhui is the second one. Before it makes 
money, thus never been bought back. 
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 			� ... 

A�o / 
Mr. A 

���©�¦P}Ŋ.&�ĐĎ�

Ŋúa��.×?"��¦P}Đ

6��?Ó5ċªƈƚ�/Ŋ.�

��ċ.&�ŀƧ��ċ$��

ŀƧďƕſŊŊƧªƈƚ�
��

ŀ�Ƥ�Đď� !���

…It [ANTA] has the final say on the 
human, on the subsidiaries and also final 
say on, I think the HR to how to say this. 
Three positions in the subsidiary have to be 
picked by the Anta group. One is the HR 
manager and one is the finance manager 
and that is really important to the Anta 
group, and also they can be, they have the 
final say also on the general manager and 
also the top management. 

³» / Q ��ŀ����ƨ�
�

The general manager and what was the 
other one? 

A�o / 
Mr. A 

ċŊƧ-Đc��ŀƧ#%���
ŊĶƐ��

Yes, also the deputy general manager for 
overseeing the order outlet.  

 
 
Another former executive who worked at ANTA headquarters, “Mr. B”, corroborated that 
ANTA controls most of its Tier 1 distributors: 
 
³» / Q ¯V$Ť]P}Ƨ¥×?ŀƁƨ [You said] “The customer is also a branch 

company” how should this be understood? 

BiŃ / 
Mr. B 

ĥ¢�à!çü`Ŋl-ý%Ƨ

©�51�]P}�Ť51]#�� 
For example, the one I just brought up, 
Nanjing Handong, it’s one among the 51 
distributors. Like this. 

³» / Q ¯VŊ�ċ¦P}¤ċ}¯�

�ƨO�ċ×?ŀƁƨ 
Are those customers subsidiaries or 
distributors? How should we understand 
them? 

BiŃ / 
Mr. B 

Í^ċ}¯�Ƨn�Ţ(ċ©Ŋ

]P}� 
Back then they were distributors and now 
they are equivalent to subsidiaries.  

³» / Q �ƧÍ^ċ}¯�Ƨn�Ţ(ċ

]P}? 
Oh, previously they were distributors and 
now they are equivalent to subsidiaries?  
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BiŃ / 
Mr. B 

¥Ɣƞ�ťŀ�Ė��¥Ɣƞŭ

�mĥċ×?ÛYàµ�ĵĝ�
qĖċ}¯� Y
]P}6

�Ƨ}¯�Ů­¤Đ�ƒ]ĥ

C�>ċ}¯�m�³ƧSƒm

�³ƧũĘ¥m�³ƧĥCàċ

�ĵĝŊ� 

Right, right.  That is from management 
control perspective. From shareholding 
perspective, I am not sure. Because they 
were distributors before and after they 
became subs, the original owners should 
still have some shares, as to the exact 
shareholding ratio how much is the 
distributors, how much is the headquarters, 
how much is the boss, I’m not very clear.  

³» / Q O�51�¯VƓċ¥gŊÛYƨ
¤ċ�ƒ]ċ¥řÛYƨ 

So of the total 51 customers in the whole 
country, they are all like this or the 
majority is like this?  

BiŃ / 
Mr. B 

�ƒ]ċSƒŎùťŀŊ·(]

P}Ù�ŊƧ²ƒ]ċ¥řxŊ

·(5ŀ�Ù�Ŋ�ĥ¢Ī��

��Ī���ċĥ¡�Ŋj�Ù

Ŋ�ĽťŀP}Ƨ©eªƈƧē

¨$eŬM���µ·(¥řx

Ŋ5ŀ�Ù�Ŋ]P}�©$Ť

51�]P}ƔƞŊ�9�µàÍ
^à�Ŋ^bƧO�51°]P
}Ƨ©$Ťo��9� 

The majority of them are directly managed 
by the headquarters, and in nature are 
subsidiaries. The minority are purely 
independent distributors. For example, 
Jiangsu Zhonghe. Jiangsu Zhonghe is a 
quite large district brand management 
company. It does business for ANTA, Li 
Ning, and Nike. Zhonghe is purely an 
independent distributor. It is one of the 51 
distributors. When I was there, there were 
51 distributors nationwide; it is one of 
them. 

³» / Q Ī���×?Wƨ How do you spell Zhonghe? 
BiŃ / 
Mr. B 

��Ŋ�Ƨ�ÃŊ� China "Zhong" and peace "He". 

³» / Q Ƒĥ¢�Ƨ51�]P}�ªƈ�
¾P}ċ/?nŦƨ 

Then what’s the relationship between those 
51 distributors and the ANTA ListCo? 

BiŃ / 
Mr. B 

S@Ŋŭ9×gƧŭ�mĥ×g
à�ċÐĵĝ�¥51�]P}
ƔƧ©åĐŊ¦P}ťŀ�ƘƓ
�Sƒ�5ŀ�µĐ5ŀ�Ŋ;

µƧ©ų!ťŀ©Ŋ¾>ƧƑS

ƒe�*õHŊ¥řƀŶ���

Y£�ŊsÂĳ©ŊƋ�� 

As to the exact shareholders, I’m not that 
clear. Among these 51 distributors, the 
subsidiaries are managed by headquarters. 
The independent distributors have their 
own distribution teams, which is to say 
they manage their markets independently. 
The headquarters is only giving them some 
guidance. They will not interfere with their 
operations.  

³» / Q Ƒ51¯V�ƧĐ�³ċ¦P}Ƨ
Đ�³ċ5ŀ�ƨ 

These 51 customers, how many of them are 
subsidiaries, how many of them are 
independent distributors?  

Page 78 of 92



 

B�� / 
Mr. B 

a0�8�§A~�mhÃA~
t7:3����7:3 ��&8:2. u
70%tM
^·�k���Ãu
30%t©� �8´{EG�t�
P����u1�³&8:2Ã"�
�mha�=�u��Sx§Ã
���
7:3 ���-�� 

I can only tell you the rough figure. 
Roughly 70/30[%]. 70/30 could even be 
80/20[%]. 70% are managed directly by the 
headquarters, and 30% are like Jiangsu 
Zhonghe, which is completely managed by 
itself. It’s possibly as high as 80/20, but 
right now I don’t have the exact numbers. 
Ordinarily, it couldn’t be less than a 70/30 
split.  

¼Á / Q ^·��&Ut\	����Ä
�B6O¬�ÃXV¬�Ã´�
¬�&Ut¨�7Ä 

“Managed by the headquarters” means 
what? For example, salaries, store opening 
costs, who is paying?  

B�� / 
Mr. B 

¬�$�2�PdfÃ���
��^·JEu�|ÃJEu|
�� 

The subsidiaries realize their own profits 
and losses. Headquarters will assess them, 
review the performance. 

¼Á / Q Bz��Z.I�\	(7Ä But what if there is a really big loss, how 
will they handle it? 

B�� / 
Mr. B 

^·�ucgÃ�B�;+�j
�Dª� 

Headquarters will support them, for 
example, buying back unsold inventory. 

 … … 
¼Á / Q F¯�¦
�¤�#��º:Ã

����5¥a´#�tC�2
³t�º:7Ä�,»'���
9u¾�2? 

Regarding ANTA, I would like to confirm 
a few distributors, can tell me if they are 
subsidiaries or independent?  Jinan Ruili 
Sporting Goods Co?  

B�� / 
Mr. B 

´��¹À�tC�2 It’s a subsidiary in the system. 

¼Á / Q *�4��H<½«su¾�2? Beijing Jiyuan Shengbao International 
Trading Co? 

B�� / 
Mr. B 

´�a��} I am not clear on this one. 

¼Á / Q ¶NF/���9u¾�2? Zhengzhou Anfa Sporting Goods Co?  
B�� / 
Mr. B 

=���EtC�2Ã����
£WÃ=�wpÀÃ!��aK
��}� 

From a management perspective, this one 
is a subsidiary.  

¼Á / Q TNQFA«s/Lu¾�2? Guangzhou Anda Trade Development Co? 
B�� / 
Mr. B 

=���
tM
C�2� From a management perspective, this one 
is also a subsidiary.  

¼Á / Q �>Q®?���9u¾�2? Shenzhen Kuayu Sporting Goods Co? 
B�� / 
Mr. B 

���K¡�Ã�>Q®?��
�9u¾�2? 

It’s a subsidiary. 
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¼Á / Q TNQ�»���9u¾�2? Guangzhou Zongrui Sporting Goods Co? 
B�� / 
Mr. B 

n�T�E¸t�����Ã¸
M
C�2´�������Y 

Throughout Guangdong, it’s all one 
system, they all are part of the subsidiary 
management model. 

¼Á / Q yN�Â���9u¾�2? Hangzhou Jianchi Sporting Goods Co? 
B�� / 
Mr. B 

C�2Ã���£W
tC�2 Subsidiary, from a management 
perspective it’s a subsidiary. 

¼Á / Q qrF[���9u¾�2? Kunming Anzhi Sporting Goods Co? 
B�� / 
Mr. B 

�{�ÃC�2 The same, subsidiary. 

¼Á / Q ��]i_3���9u¾�2? Shanghai Sijie Yuehe Sporting Goods Co? 
B�� / 
Mr. B 

C�2 Subsidiary 

¼Á / Q �,�²)���9u¾�2? Hunan Aiyundong Sporting Goods Co? 
B�� / 
Mr. B 

�{�� Same 

¼Á / Q �No±«su¾�2? Quanzhou Binhui Trading Co.? 
B�� / 
Mr. B 


tM
����C�2� From a management perspective, it’s also a 
subsidiary . 

¼Á / Q µ	�°A�¿�a�%bl&
�� �8Ã@v¸tC�2�
YÄ 

Aside from Jiangsu Zhonghe, which we 
just mentioned, the bigger ones are 
subsidiaries? 

B�� / 
Mr. B 

t� Yes 

 
 
Another former executive who worked at ANTA headquarters, “Mr. C”, also corroborated that 
ANTA controls most of its Tier 1 distributors: 
 
³» / Q B��Îĵ)�ƨ� Do you know Peng Qingyun [the Legal 

Representative of Yundong]? 
CiŃ / 
Mr. C 

ċŊ�4ċ��������4�� Yes I do. He’s in charge of [ANTA brand] 
Sprandi.  
[Peng’s brother, Peng Qingqi (Îĵ$, is 
shown in SAIC filings to be the Legal 
Representative of Sprandi (China) and 
Xiamen Sprandi] 

³» / Q ę6_�à�ƚ;ċ×?gŊƨ� How about Lin Sankuang in the Group? 
[Lin Sankuang is a key proxy we discuss in 
this report.] 

CiŃ / 
Mr. C 

4ċ��ÕŊŻÌƧ4��)l

]P}��

He is the cousin of Ding Shizhong, He is in 
charge of the Yunnan subsidiary. 
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³» / Q ¤Đyęa_	� How about Lin Xiaokuang? 
CiŃ / 
Mr. C 

4ċÌÌƧ4ċÉ»oŊ�� He is the younger brother of Lin Sankuang.  
He does shoes, runs a factory. 

³» / Q ��n�ƨ� How about Su Weiqing? 
[Su Weiqing is also a key proxy we discuss 
in this report.] 

CiŃ / 
Mr. C 

i-]P}ũĘ�ªƈŏFē¨

�Ľ¥?�Ä�ŎvĢÏ�ƃƧ

�ĶƐŊúaĐn��Sċ]P

}ŊũĘƧƉ8��Ŋ�Ð�]

P}�ƧzŰªƈų½ĐóŭƧ

ĐŊłŴċúŭŊƧƂŖÈ]P

}ƧÅ�]P}ƧƂi-]P}

�Ƨ�S4µċũĘ��

Yes, Mr. Su, he is the boss of the Beijing 
subsidiary. I can share with you why the 
ANTA, the ANTA brand compared to the 
Lining brand, why has it been is going up 
all these years – it’s very much related to 
ANTA’s channels. Mr. Su is the boss of 
Beijing Sub, he is worth over RMB 100 
million. ANTA has stakes in a lot of subs, 
some even controlling stakes such as 
Fujian sub, Guangdong sub. As for the 
Beijing subsidiary, Su is the boss. 

³» / Q ÚŊÝØÅº]P}Ú�ŊċÅ

ºª�ƨ�

The Guangzhou subsidiary you mentioned, 
do you mean Guangzhou Anda?  

CiŃ / 
Mr. C 

F� Yes. 

³» / Q Åº]P}ċęmħóŭŊ�ƨ� The Guangzhou subsidiary’s shareholder is 
Lin Aimin?  

CiŃ / 
Mr. C 

ċ�� Yes. 

³» / Q Ƒ×?ċP}óŭ�ƨċęmħ

5óƨ�

Then how is the company holding shares? 
Isn’t Lin Aimin holding the shares for 
others? 

CiŃ / 
Mr. C 

à�B�Ƨgñ�ı]P}Ƨ¥

*Đ��ĉƐ�ĵŊnŦ�gñ

6_�)l]P}�öàŊ%Ɓ

�ƧÐ�]P}Ƨċ�ũĘ4ų

½óŭ$¡ƧÐ�Ɠċ4Ŋ�

âƧzŰ4Ŋ�â5óƧ$Đ¥

�zŰÙƧ>ċà��ŵƓ�Ƨ

¥�P}µċªƈŊƧƑà�S

@$īĐs%ƁƧƑ?¥�P}

ċ��ÕóŭƧªƈóŭƧ¤ċ

4Ŋ�âóŭƧƑS#Ɠċ�ª

ƈóŭ��

As we discussed, including the Shanghai 
subsidiary, there are unclear relationships, 
including Lin Sankuang’s Yunnan 
subsidiary. As far as I understand, the boss 
Mr. Ding, holds shares in many of these 
subsidiaries, and many are his family 
members’, it could be his family is holding 
them for Ding, this is also a possibility. But 
basically we all say that these companies 
are ANTA’s. So we don’t try to figure out 
if this company’s shareholder is Ding 
Shizhong, or ANTA, or his family 
members. In short, we say that ANTA 
holds the shares. 

³» / Q �°ƓŔƐ0ƨ� So everybody knows? 
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CiŃ / 
Mr. C 

�°ƓŔƐƧŖÈP}Ɠċ¥�

g¦��Ñ¸�Ĺ�Ƨà�y¼

æƆ|æŊnŦ��¾P}ċ|

æƧƑ¥*]P}ƧÐ�]P}

Ɠ���¾P}¥@ŦƔƞƧŏ

Í(ċ¼æƧ©ċ¥g��n

Ŧ��

Everybody knows. Fujian companies are 
all like this. To put it directly, we call this a 
“left hand-right hand” relationship. The 
ListCo is the right hand, and these 
subsidiaries, a lot of subsidiaries are not in 
the ListCo’s system, and they’re equivalent 
to the left hand. So it’s like this. 

 … … 
³» / Q ¤Đ��Å�Ŋ·�¼Bļ0ƨ� Do you know Chen Dinglong of 

Guangdong?  
CiŃ / 
Mr. C 

4���4�25�?�Ľ� I know him, he later is in charge of 
Kingkow brand.  

 
 
Another former executive who worked at ANTA headquarters, “Mr. D”, also stated that ANTA 
controls most of its Tier 1 distributors:  
 
³» / Q à��Ũ�e`ªƈ�4�}¯

�ŊnŦċƝÁ±^Ŋ	�

Based on what I have seen online the 
relationship between the distributors and 
ANTA is very close? 
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DiŃ / 
Mr. D 

ªƈƧČĪ:�ċĥ¡ľģŊ�

Ĺ�¥�×?�Ƨ4�Ŋ}¯�

��
ċ��¾@Ŧ#�ŊƧµ

ċƧ4�ċƧ�¾Ŋ^be%¥

g��ţŇƧ4�}¯�Ŋ��

ċy}¯�Ƨċgƚ��¾@Ŧ

#�ŊƧ>ċD¶��ĽP}�

4�ŊnŦƧ��(čƎŊ�Ľ

��}¯���ĽĄƧªƈƧČ

ĪŊ¥°:��Ƨ6ªƈ
!�

4�F(å�Ŋ}¯�Ŋťŀ2

�$`.&�ƓċĐĎ�Ŋúa
�Ŋ�Ƃ��ÕƧ4�F¥*}
¯�ƔƞċĐkŭŊƧċz6Đ

_l],ŊƧå6F(ªƈČĪ

:�
!Ƨå�Ŋ}¯�Ƨz6

�Ƨk�¦P}Ƨk�}¯�Ƨ

¥ċ��ČĪ:�ĥ¡ľģŊĠ

ËƧxĐČĪ:�z6¥?eƧ

�ŊƗƍŬMē¨Ɠ�Y¥g
e��

ANTA, like other Jinjiang enterprises, is a 
little unusual. How to explain this? Their 
distributors are outside the ListCo system. 
That is, when they went public, they 
developed this strategy. They would call 
them [3rd party] distributors, and put them 
outside of the ListCo’s system. But in 
reality, the relationship between the brand 
company and the distributors is different 
from normal brands and distributors. The 
brand, ANTA—these Jinjiang companies, 
foremost ANTA—they have power to 
control the so-called distributors, ranging 
from finance to HR.  Like Ding Shizhong, 
they have stakes in those distributors, and 
can share profits from there, so to ANTA 
and the Jinjiang companies mainly, the so-
called distributors, they can be called 
subsidiary and distributor at the same time. 
This is a special model for Jinjiang 
companies. Others like Adidas, Nike, and 
Lining wouldn’t do that. 
 

³» / Q �B�zƁª���
��$nŦ

ƝÁƌ��

Please explain in detail how HR and 
finance of the distributors are close to 
ANTA? 
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DiŃ / 
Mr. D 

¥řnŦ�Ĥ�:�Ŋß²}*

ĐnŦ�ĥ¢Ƃē¨ƧáŪŬM

�ƗƍƊĂƧ4�ďĈ¦k�T

Ŋ^bƧµċ��T,ŃŃÝŊ

^bƧƓċƎ£Ƨµċ�Ƨàx

ċ���ĽĄƧàxĐaƏ��

�Ŋ�_ƧàīĐ¯�ĶƐŊ­
��È�ŊŰdƧF(ē¨Ƨá

ŪŬM�ƗƍƊĂƧ4�µċ�

¾ƞ�sGêÍ^ĐÝÞƧĐ�
ƅƧĐDdĖ}�}¯�ĽŊ¥

*}¯�Ė�AƧå6�}¯�

��Ľ�4�2�É£nŦµċ

ƝÁĵĝŊƧå6¥Ɣ��ƒ]

ŊŃÝƓċ+~}¯�ĖeƧx

Đ�²ƒ]ų�µċĐOwn retail 
x��Å

This type of relationship has to do with 
each company’s development and history.  
For example, Li Ning, or Nike, or Adidas, 
when they entered the domestic market, 
that is when they developed their business 
in China, they all went through, that is to 
say, they are a brand, they would just have 
design and manufacturing rights, but did 
not have the ability to layout and build 
their own sale channels.  For Li Ning, 
Nike, and Adidas they could go and seek 
those in the market that would be willing 
and interested at the time, the brand 
distributors who have strength, to go and 
cooperate with these distributors.  This is to 
say that the relationship between brand and 
these distributors was very clear from day 
one, so the majority of the business was 
handed over to these distributors/dealers, 
and only a small part is done through the 
self-operated “own retail”. 

 >ċªƈ�ƧgñČĪ:�Ƨ4

�Ɠċß²}*� �g��


ďĈ4�ƓċeƟƧå6Í^¾

ƞ�� Űê`Đ�ƅƧĐDd
Ŋ}¯�Ė�AƧå6�Űê`

Ƃ
�4�4 �áŪ,,�
��# �� ¥g

Ŋ:�Ű�Í^ŊČĪ:�Ė�

AƧå6Ƃªƈ¥gŊ�*:�

Đ4��*Ñ�ĿpŊĕ7Ƨ4

�TƒŊ�âƧ¬ĆáŽLnŦ

ċĎ�ĺŊƧĥ¢Ƃ��Õi
ŃƧ4n�Ŋ¥*�Ŋ�A;

=ƧoDƓċ�4�ƄƄ°ŊƧ

Ɠċ��ĔƔŊ �Ɠċ�â� �

´ùŊ¥ř�âƧ¥řyLn

Ŧ��

But for ANTA and the Jinjiang companies, 
their development history is different.  
Because they started out in the business of 
making shoes, so in the market they could 
not find those distributors who would be 
interested and with the ability to sell with 
which they could cooperate (because their 
brand is weaker).  So they could not find 
companies like Belle or YY (the large 
distributors) to work together with the 
Jinjiang companies, so the companies like 
ANTA have some very unique conditions.  
Inside the company the bonding of 
relatives, their clan and extended family 
ties are strong. For example, like Mr. Ding 
Shizhong, currently his largest partners 
they all started out with him, they are all 
from the same village, they are all family 
or relatives, they have strong bonds. 
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DiŃ / 
Mr. D 

Ļ��Ƨ��ÕiŃďĈċ~�

¶�Ľe5»ƧĻ��Ñq£Ŋ

uŧ��Ƨ4YFn�}¯�¥

ř�A;=6F¬ŊĄËĖèó

}¯�s�ě���sð¶Ń

Ý�ū¥*}¯��ƧƎ£«ß

.2�ĶƐŊÈ�Ƨ$ƝÁße

Ŋ�Í�şv%űƆƧ«ß%Ń

ÝŊð¶Ƨå6Đ¥Ɣ*{�ć

ĭ\ŲŊ®ù�nŦƧå6�Ľ

P}F}¯�¥ř§ù�úaY

Ď�ƧĻ���¾Ŋ^bƧÍ^
ċē¨P}i�¾ƧČĪ¥*:

�
%�ó_ŋď�h�Ƨe�

�ţŇƧì¥*k¦P}Ŋbŗ

\�¾P}Ƨċ�¾P}#�

ŊƧå6��X�YĎ¡őƧĥ

¢¥�é\s%Ƨµz6ŕ�þ

kƧ¥gz6�ÑĎ�ĎÖŊþ

kƧ�^}¯�Ŋ�ńċ�ń�

�¾P}@ŦTŊƧà³\%�

ńƧ��Ñ%þkƧå6��X

ƒ]YĎ¡Ŋ��

And thenÆÅat the beginning Mr. Ding 
Shizhong was working as a sub-factory for 
international brands, and then after he was 
able to accumulate his original [capital], he 
could then lend money to these distributors 
and partners to support these 
dealers/distributors to expand their 
business.  By developing personnel and 
building the channels, these distributors 
very successfully established a foothold in 
local markets and expanded the business.  
So this history cannot be separated from 
these connections, so this kind of 
connection and control between the brand 
and the distributors is very strong, and later 
when they went public, at the time Li Ning 
also was going public, the Jinjiang 
companies came up with a strategy to 
separate out these semi-subsidiaries from 
the ListCo, so they would be outside of the 
ListCo, and let the companies’ profits look 
more attractive.  For example, when they 
ship product they can book revenue, in this 
way they could more quickly generate 
more revenue, at the same time the 
distributors’ costs would not have to be 
inside the ListCo’s system.  So, they 
reduced expense and accelerated income, 
so their financials were all much better 
looking. 

³» / Q å6¥�à� ĉŉƧµċ�³

�ńƧ�þkƧ�ğċ/?Ý

ØƧà�ċÐĵĝƧBŰ�Ű�

��ƨ�

So this part about fewer expenses, more 
revenues, I’m not too clear on this, can you 
explain more about what you mean? 
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DiŃ / 
Mr. D 

�TŊ@ůź�ƧƢiď!ſŊ

¥�ź�Ƨď!ſŊĠËµċ}

¯�5ŀa��Ľ��ÑŊþ

kƧĥ¢ċ��ŊßĒ8ċ�Ĺ[

îƧàY6�îŊ8Ĝé~}¯

�Ƨå6F(àĖ�ƧàŊþk

ċƜ�8Ŋ�îƧƑàĦ_µċ�

îZsD6îƧƑµċ_lŝ

´Ƨ¥�ċé,ĠË�Ŋþk�

ƙ%é,}�ĠË#�Ƨ¤Đ�

řĠËƧ�?���0��4� �µċų�

ĠËƧ�ĽP}¥�@Ŧƛ.Ƨ

ų½sêÇƧų½sëïäŚ�

.2ßĒƧ¥*Ç«O·(�Ľ

P}ƧƑ?¥řĠËċƧſŢ¥

*�?���0��4������0 �ì�žƓ

)\s6�Ƨ�Ń%İĨƥ���0 �

�����4�1��?ƦƧçŰ-ß����Ŋ

�ĽÇŊþk��^P}�ſë

ïŚƖƧ.2ßĒŢ~řßĒ �

å6F(�ĽP}Ƨď¡ŊŃÝ

ĠË¤ċ5ŀaƧàì¥*�Ƨ�

îá%îá?���0!0��Ŋ8Ĝ~%

é,�Ƨàµz6u^Ŋ�Ñ%

é,þk�µz6�eP}Ŋþ

k��ū¥*5ŀ�4��Ñ%

¥*�#�ſs)~{ŠĲ�

ŪƧ�¥*4�Ç­Ŋ}�ßĒƧ

ŚƖƓċŅ4�ĖëïŊƧÍĻ

e
�ĽP}Ė�Ƨà¿đ4�

ċ5ŀĠË �àz6ĎÖĎvI

Ŋ�Ñþk��

The domestic sports industry, first and 
foremost in this industry, the most 
important mode is the dealer/agent system. 
For the revenue earned by the brand, for 
example, the cost price of the goods is 
given 2.1e (a discount equivalent to 21% 
of the list price), then I will sell it to the 
distributor at 4e (40% of the list price), so 
for me my revenue will be that 40% of the 
list price and my profit will be that 40% 
less about 20-30% of the list price, so that 
would be my room for profit.  This is the 
revenue in the distribution model.  Besides 
this distribution model, there is another 
model, the “own retail” model, or the self-
operated model, wherein the brand 
company goes out to hire people and find 
the store location, and carry the 
reasonability for the rent and salaries.  The 
store then completely belongs to the brand, 
so in this kind of model, you need to wait 
for the “own retail store” to sell through the 
products in order to generate the cash flow, 
which then it becomes 100% the stores 
revenue.  At the same time, the company 
has to assume the responsibility for the 
rent, staff costs, and all kinds of costs, so 
for a brand, the best kind of model is the 
agent-distributor model, because there 
when you sell the product at 40% or 50% 
of the retail price whatever the price is the 
you give to the distributor, you can 
immediately receive the revenues.  This is 
recorded as the companies’ revenues.  And 
these distributor-agents, after they get the 
shipment of products, they ship them onto 
the retailers and recognized and book their 
revenues.  And the next tier distributor 
after they get the product they need to sell 
it onto the end customer.  Their store 
operating costs, rent, etc. is all paid by 
them.  So for as a brand company, I prefer 
to use the agent-distributor model, in which 
case I can more quickly more regularly 
receive my revenue stream. 
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[1] ¢R � loosely translates as “relations that are brought along with the skirt” is a term 
that means the extended family relations and also connotes nepotism 

 
“Mr. E”, who is a former manager at Guangzhou Anda (Åº¾ª��Ċ,¶ĐƘP}), which 
is one of ANTA’s largest distributors – if not the largest, confirmed that ANTA controlled 
Guangzhou Anda, and particular its finance department: 
 
³» / Q Ƒ?ª�ċªƈ�­=TNX�

��$�2Ät�t´�`]
7ÄÅ

So [Guangzhou] Anda is one branch 
company established by ANTA in 
Guangzhou? Is that how to understand it? 

EiŃ / 
Mr. E 

Đ�Ĺ¥gŊÙ��Ƨ�«O

ċƧ�
ũĘċ��Ŋ.��

Kind of, but not entirely, because the owner 
is a different person. 

³» / Q >ċũĘ$ċªƈõįŊ¤ċ×
gƨ�

But the owner is appointed by ANTA or 
something different? 

EiŃ / 
Mr. E 

8ƧċPSƒťŊ�� It’s been managed by the headquarters. 

³» / Q PSƒťƨ� Managed by the headquarters? 

EiŃ / 
Mr. E 

FƧ´oċ�$¥?��$.2

ċĿŞ\ĖPSƒ�§»�Ɠċ

Sƒ,Ŋ��

Yes, particularly the finance department. The 
finance department is separated from the rest 
and managed by the HQ, actually the salaries 
of the finance department are paid by the 
HQ.  

³» / Q �ƧƑB��$ċ·(ªƈƧP
SƒŊƨ�

Oh, so your finance department was 
managed by the HQ 

EiŃ / 
Mr. E 

ċŊ �Pƚ;SƒŎùťŊ� Yes, managed directly by the group’s 
headquarters. 

 
 

 
Three of these sources explained that the entity that technically exerts the control on behalf of 
ANTA is called Yundong (º%).  Even though SAIC filings do not show Chairman Ding as a 
registered capital holder of Yundong, each of these sources described Yundong as the 
Chairman’s company.  (There were no sources who disagreed that Yundong is effectively owned 
by Chairman Ding.)  Yundong’s registered office is in ANTA’s industrial park in Jinjiang.  
While these sources were clear that Chairman Ding controls Yundong, and Yundong in turn 
controls the “subsidiary” distributors, the exact internal machinations of Yundong were opaque 
to them. 

 
Mr. A: 
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³» / Q 
����
��=	<p ¯
6b["cq3¿ ��R��b
["cq3¿:
T�+
�/

k��]Ƨ�MJC@
�ƧB

p��`��Ƨ�`C�� 

Why do you think they have a controlling 
stake in the distributors in China right? how 
could they have this controlling state, 
because if I pull the SAIC registration, right, 
for Guangdong ANTA for example right, I 
see it being owned by individuals it’s not 
being owned by ANTA...  

AiŃ / 
Mr. A 

��b���$CZƧM�C�

b����cq=��.“º%”
p�/«�¥��/�`�K�

/«p��`��=º%�/«

bƧº%�/=&�Ƨ9I4i

��(�pA�/«©b["c

q� 

They have some kind of financial setup, the 
Guangdong ANTA they have some personal 
stakes in one of the companies called 
“Yundong”, okay? it’s not part of the, the 
public listed company (20:03), but they have 
the this in Yundong, Yundong company have 
the control stake in Beijing, Sichuan, for 
every individual subsidiaries.  

³» / Q º%`��¿ What is Yundong? 

AiŃ / 
Mr. A 

��Q�dU�1j'W�
¥

E�/Ƨ��¨£º%["��

pA�/Ƨ��.Bº%� 

the boss, Ding Shizhong or Wu Yonghua 
have their investment in this company, and 
they control their subsidiary through this 
Yundong Company. They call in Yundong. 

³» / Q Yundong×?Wƨ×?òƨ How to spell Yundong? 

AiŃ / 
Mr. A 

ċƠơƑ�Ơ§ąŊơ The Yun is the music Yun. 

³» / Q ċƠơŊƑ�ơƧƋ%ŊƑ�
%Ƨċ�ƨċ�ıơ%0ƨ  

Yun is the music one, Dong is the sport one, 
right? Is it Shanghai Yundong? 

AiŃ / 
Mr. A 

�¡ÝØƧà��Ñċ�ƔĮU

Ŋ%� 
I don’t recall – I didn’t pay attention to 
where this company was registered 

AiŃ / 
Mr. A 

¥Eº%�/`th["��p

¹5Ƨ=	<p¹5p� 
This Yundong company is really controlling 
their Ɯ�Ƨ���ŊƜ�( retail, the retail 
in China) 

 … … 
³» / Q Ű�ŰƁª��ơ%Ƨµċ4ų

½Ŋ¥�Ř.P}Ƨ_l×?`

ơ%¥�P}Ŋ�ƞ%�ƨ 

Can you help me to understand how the 
profits are transferred to Yundong? 
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AiŃ / 
Mr. A 

ơ%ċ��Õgñ�ĩ'4�í

�Ŋ��P}Ƨơ%ċ��ťŀ

¥24�]P}�D¶�¥20[]
P}Ŋ�ŭ��µċ��Õ�ĩ

'µċƎ£ơ%�

Yundong is a company that Ding Shizhong 
and Wu Yonghua invested in, it is 
responsible for the 24 subsidiaries.  
Basically, the big shareholders of these 
twenty something companies if it’s not held 
by Ding Shizhong and Wu Yonghua they are 
held through Yundong. Yundong manages 
the retail side. 

³» / Q BŊÝØċ�Ƨ�
ơ%÷ú©
Ŋ}¯�ƧmĐ4���ƒ]Ŋ

ŭ9Ƨ}¯�Ŋ_lD¶�ċ`

ơ%¥�P}�%Ƨċ0ƨ 

Do you mean Yundong controls its 
distributors, owned the major shares of them 
and the profit of the distributors would go to 
Yundong? 

AiŃ / 
Mr. A 

ċŊ�Ɯ�Ŋ_l Yes, the retail profit 

³» / Q Ɯ�Ŋ_l×?sơ%ƨƎ£]
w¤ċƎ£/?�ƨS@à�ċ

Ðĉŉ� 

How could the retained profit go to 
Yundong? It is from dividends or something 
else? I don't understand specifically. 

AiŃ / 
Mr. A 

Ǝ£]w��Ð�]P}Ŋŷ&

²áS}ŀƧĐ*.ċP}Ŋŭ

�Ƨ²ŭ��Ĥ�P}Ɠ��

gƧ¢Ě0Ä��`¬ƧƑµ]

w7� 

Through the dividends. Many chairman of 
BOD or general managers, they are the 
shareholders of the company, small 
shareholders. It is different for each 
company. If don't make money this year, 
then pay dividends. 

³» / Q à�ő`}¯�Ŋ�$Ƨ�Ē�
ċ��`¬ƧĐŊP}Ħ_xĐ

[�Ĺ� 

We have the financials of those distributors, 
basically they did not make profit. Some 
companies' gross margins are only few 
points. 

AiŃ / 
Mr. A 

��­�ĐŊP}ċ�`¬Ŋ

��ėºƧ�ızŰ亏¬Ƨ>T

Ÿvi-�¹ƕNƓ��¬� 

Not always. Some companies make money. 
Hangzhou and Shanghai might be loss. But 
Inner Mongolia, Beijing, Sichuan and 
Chongqing make big money. 

 
Mr. B: 
 
³» / Q Ü%Ɓ��Ƨ�ªƈ@ŦƧƜ�

ÇƓċPŖÈơ%¥�P}ťŀ

ŊƧF0ƨ 

In the ANTA system, retail operations are 
managed by the company Fujian Yundong, is 
that right? 

BiŃ / 
Mr. B 

FƧ�Ēċ¥gƧ©(ĿĐ��

@ŦƧ©zŰċ(ĿĮUŊ��

ċ¥g¦Ŋ� 

Yes, basically that is correct.  They have a 
“Yundong system”, it might be registered 
independent [of the List co]. 

³» / Q Ƒ©¥ÿ�ų�Ŋ�Ç¥�?Ɠ
ċŅơ%¦ź��ťŀƧF�ƨ 

So all of the self-operated stores are all 
managed by Yundong, is that right?  
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BiŃ / 
Mr. B 

ċ Yes.  

³» / Q ƑBqĖ$ċ�ŖÈơ%¥¢»
A0ƨ 

So were you working at Fujian Yundong? 

BiŃ / 
Mr. B 

àċ�ªƈSƒ�à�ĵĝĮU

ơ%¥�P}Ƨgñ©ƔƞŊť

ŀŭ9ŊnŦƧµċ©ſơ%×

?sĎĄDsťŀ�×?��Ƨ

ŏF(àVĮU��P}Ƨ2�

$�Ƨ×?��ƧŢ(ơ%ëù

�*.&�Ŋ&ÛƧƋ��Ɠċ

SƒsûŊ� 

I was working at ANTA’s HQ. I don’t know 
about the Yundong company’s registration, 
or its management shareholding and 
relationship [to the HQ].  Maybe it [ANTA] 
needs Yundong to make management more 
convenient. How to say, I [referring to 
ANTA] registered a company, how to deal 
with the finance, etc., I’m not very clear, 
mainly Yundong handles HR related things. 
Regarding other things like operations, we go 
ahead and handle those. 

³» / Q ƑÚ�ŊSƒċ��P}�ƨ Which company is the headquarters you 
mentioned? 

BiŃ / 
Mr. B 

Sƒµċr�ªƈƧr�Ŋ�¸
ŊSƒƧơ%$�¥#PƧ$�

¥fĞ#P��gŊ 

Xiamen ANTA, but Yundong is also 
working in the same building. 

³» / Q ¥ƆàŀƁĐĹ���!ç��
Ç�ƧqĖċ¦P}ĖťŀŊ�

n�×?t-ßơ%�ƨơ%q

Ė�ċÀªƈN|2»ƨ`Æ�
ÇŅ�Ė}�ƨ 

This is a little different from my 
understanding.  The stores operate under the 
subs according to our discussion before. How 
could it become Yundong grow? I thought 
Yundong was just doing HR, Finding 
managers.  Who manages the stores?  

BiŃ / 
Mr. B 

ơ%Ď�ŊƄ`ŊAńċÀ4�

ê.Ƨĥ¢ê]P}Ƌ��ťŀ

.2ŊƀŶ�Ď�Ŋċ.&ƧÀ

]P}ê.�S@Ŋ]P}ŊƋ

��ĶƐƧu­��]P}ƧS
ƒċF]P}¦źrť�û%Ŋ

AńƧơ%ċĎ�Ŋd�.&�

�$Ŋťŀ� 

Yundong's function is more about help them 
to find people, like looking for the operating 
and managing personnel. More about HR, 
help branch companies to find people. As to 
the specifics of the operations and channels, 
the decisions are made by the branch 
companies, HQ is to supervise the push the 
branch companies. Yundong is more about 
the managing HR and finance. 

 
Mr. C: 
 
³» / Q àÜ³��yeơ%ŊP}, ª

ƈơ%� 
I have a question about a company Yundong 
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CiŃ / 
Mr. C 

FƧªƈơ%�ơµċƠ§ą�

�ơƧ©¥�ơ%µċ©Ŋ��

Ř.P}�¥*]P}Ɠċ·(

ªƈơ%ĖťŀŊ� 

ANTA Yundong? It is music Yun? this 
Yundong is his private company. And those 
subs are managed by this company Yundong.  

³» / Q ªƈơ%·(�Ɣ�ƨ Which company is ANTA Yundong 
considered to be managed at? 

CiŃ / 
Mr. C 

µċà�!ç�Ŋ¥?�]P

}ƧoDď{ċŅªƈơ%Ėť

Ŋ� 

The so many subs we mentioned before, in 
the end they are managed by ANTA 
Yundong 

³» / Q B�Ŋ¼æ|æµċƨ Are they the left-hand right hand you refer? 
CiŃ / 
Mr. C 

�¾P}yªƈ@ůń�ĐƘP

}Ƨċ�ƣķ�¾ŊƧ¥Ţ(ċ

�¥ċũĘŊ|æƧƑũĘŊ¼

æƧµyªƈơ%� 

So the ListCo is called ANTA Sportswear 
Co., it’s the Hong Kong public company, it 
likes the boss’s right hand, and the boss’s left 
hand is ANTA Yundong, that is the company 
ANTA Yundong. 

³» / Q àe%��ƧīĐP}yªƈơ
%ƧĐ°yČĪơ%�$��Đ

ƘP}ƧB�Ŋċ�ċ¥�ƨ 

I was looking at this and saw there is not a 
company by the name of ANTA Yundong, 
but there is one called Jinjiang Yundong 
Consulting Co. Ltd 

CiŃ / 
Mr. C 

ċƧ¥�ċà�Tƒy©ªƈơ

%Ƨ>D¶�©ĮUy/?Ƨà

īĐ3zse� 

That’s right.  Internally we call it ANTA 
Yundong, but as the exact name used to 
register it, I have never gone to check. 

³» / Q ¥�ċôÎĵ)Ŋ�ƨ So this company is owned by Mr. Peng 
Qingyun?  

CiŃ / 
Mr. C 

FFFƧ¥�P}ôċô4Ƨ>

D¶�$�ċ4ƧŅũĘŎùĖ

ť�à
/?%Ɓ¥°P}�ƨ

ċ�
¥°P}ŊHR.&�àÐ
ļ�O�~�]P}Ŋ.&�%

Ɠċ4�ÊƧå6àċF¥�P

}Đ%ƁŊ� 

Yes, yes. Namely owned by Mr. Peng, but in 
reality its managed by the boss.  So how do I 
know this, it’s because I’m familiar with this 
companies’ HR manager.  We would often 
go and eat together.  And all of the 
subsidiaries in each part of the country are 
overseen by him and his team.  So I know 
this company very well. 

³» / Q Bċ�ē ²¤ƨ Do you mean Ms. Li Dan? 
CiŃ / 
Mr. C 

�Ƨċ�ņŊƧ�§��Ü�Ƅ

Ė%Ƨã�œ±Ƨ¥�Ƨà�y

4�S� 

No, it’s a man, but his name I can’t recall off 
the top of my head.  A man, wears glasses.  I 
don’t remember his name, I left two or three 
years already.  If I looked it up on WeChat I 
could find it.  Oh, his family name is Wan. 

³» / Q Ƒ?¥�ČĪơ%ċť}¯�Ŋ
.&��$7ƨF0ƨ 

So this Jinjiang Yundong is managing the 
HR and the finance of the subs, right? 

CiŃ / 
Mr. C 

ċŊƧī°Ƨ�$Ƨ.&ƧƜ

�ƧåĐŊ]P}ċ·( 
Yes, that’s right.  Finance, retailƥƜ�Ʀ, 
right, right, all of these subsidiaries  
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³» / Q ¥*}¯�Ɠċ]P}7ƨ So, the distributors are those subs?  
CiŃ / 
Mr. C 

ī°Ƨå6à�Ƨ¥*}¯�ċ

ũĘŊ¼æƧ¼æµĐ�yơ%

ŊP}Ė��Ƨ¥ċ·(Ř.Ŋ

P}Ƨ©��¾@ŦċīĐnŦ

Ŋ� 

You are right, I mean the distributors are the 
left hand of the boss. Only the left hand is 
managed by this company called Yundong. 
This company is a private co, not a part of 
the ListCo.  
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